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(1) The concept of sustainable development was first elaborately dealt with by

Brundtland Report.

True: The report of the Brundtland Commission of 1987 title ‘Our Common Future’

was one of the earliest documents to highlight and bring into international focus the

concept of sustainable development.

(2) The Indian Competition Act, 2002 is confined to control of abuse of dominant

position.

False: The Indian Competition Act, 2002 in addition to control of abuse of dominant

position, deals with regulation of combinations, prohibition of monopolistic

agreements and advocacy of fair competition.

(3) One of Gandhiji’s seven social sins is commerce without character.
False: Two of Gandhiji’s social sins are “commerce without morality’ and

‘knowledge without character’.

(4) The Cadbury Report was a seminal development in the field of Corporate

Governance.

 True : The Adrian Cadbury Report of 1992 was a pioneering study of corporate

governance issues and many other international studies were modeled on this.

(5) An employer is not responsible for any sexual harassment that may be perpetrated

by one employee on another.

False: An employer is invariably held responsible for any sexual harassment that may go on in the workplace. The Supreme Court of India in the Vishaka vs. State of Rajasthan (1997) Case had placed entire onus on the employer to prevent sexual harassment in the workplace and part culpability on the employer in case of occurrences of sexual harassment offences.

(6) ‘There is no economic growth without ecological costs.’
True: Economic growth has to be environmentally sustainable. There is no economic groth without ecological costs. Industrialization and rapid development have effected the environment. Everybody sould realize that such development is related to environment damage and resource depletion.

Therefore, the element of regeneration and positive approach to environment has to be incorporated in development programs. Sustainable development refers to maintaining development over time. Sustainable development is development that meets the needs of the present without comprising the ability of future generations to meet their own needs. A nation or society should satisfy its social, economic and other requirement without jeopardizing the interest of future generations.

High economic growth means high rate of extraction, transformation and utilization of non-renewable resources. Therefore it is suggested that economic growth has to be environmentally sustainable because it is sure that there is no economic growth without ecological cost.  


(7) Water pollution is also a kind of resource depletion.
True: Water pollution is also a kind of resource depletion because contamination of air, water or land diminishes beneficial qualities. Oceanographers have found traces of plutonium, cesium and other radioactive materials in seawater that have apparently leaked from the sealed drums in which radioactive wastes are disposed An increase in population and economic activity in urban area has also resulted in increased demands of water. The ground water is also shrinking because of the decreasing rainfall and wastage of water. 

(8) Ethics is following the law.
False: A good system of law does incorporate many ethical standards, but law can deviate from what is ethical. Law can become ethically corrupt, as some totalitarian regimes have made it. Law can be made to be a function of power alone and desined to serve the interests of narrow groups. Law may have a difficult time designing or enforcing standards in some important areas, and may be solve to address new problems.

Hence, ethics is not following the law.

(9) Ethics is not science.

True: Social and natural science can provide important data to help us make better ethical choices. But science alone does not tell us what we ought to do. Science may provide an explanation for what humans are like. But ethics provides reasons for how humans ought to act. And just because something is scientifically or technologically possible, It may not be ethical to do it. Hence, ethics is not science.

(10) Ethics are necessary in marketing build Brand image only. 

False: The ethics are necessary in marketing not only to build image, but ethics are necessary for sustainable development of business, and ultimately for transparency and good corporate governance in the country.

(11) Ethical behavior in marketing is necessary to avoid Government intervention/regulation.

True: Business apathy, resistance or token responses to unethical behaviour simply increase the probability of more Governmental regulation. Indeed, most of the Governmental limitations on marketing are the results of management’s failure to live up to its ethical responsibilities at one time or other. However, once some form of Government control has been introduced, it is rarely removed. So, business enterprises in their own interest must behave ethically in marketing.

(12) Ethics and morals are synonymous.
False: Both ‘ethics’ and ‘morals’ deals with right and wrong conduct. But they are not same. Ethics deals with individual character which is a personal attribute. Ethics is the response of individual to a specific situation e.g. whether in this situation, it is ethical to state the truth. Morals deal with customs set groups or some authority like religion. Morals are general principles  e.g. you should speak truth. 
(13) In the long run those business firms which do not respond to society’s needs favourably will survive.

False: Society gives business its license to exit and this can be amended or revoked at any time if it fails to live up to society’s expectations. Therefore, if a business intends to retain its existing role and power it must respond to society’s needs constructively.

(14) Company management has responsibility only towards its shareholders.
False: Company management is responsible not only to the shareholders, but also to other stakeholders i.e. people who have an interest in the conduct of the business of the company. These includes employees, customers, vendors, the local community and even society as a whole. These stakeholders have certain rights with regard to how the business operates.  

(15)  Ethical behaviour is not essential to work environment at the workplace.
False: Every organization, whether a business or a government agency, isfirst and foremost a human society. In all these setups, ethical behaviour is essential to

work environment. If an employer does not take steps to create a work environment

where the employees have a clear, common understanding of what is right and wrong,

and feel free to discuss and ask questions about ethical issues and report violations,

some significant problems may arise namely:

(i) Increased risk of employees making unethical decisions.

(ii) Increased tendency of employees to report violations to outside regulatory

authorities (whistle blowing) because they lack an adequate internal forum.

(iii) Inability to recruit and retain top people.

(iv) Diminished reputation in the industry and the community.

(v) Significant legal exposure and loss of competitive advantage in the market place.

Therefore ethical behaviour is essential to work environment at the workplace.

(16)  “ In the long run those business firms which do not respond to society’s needs favourably will survive.”

False: Society gives business its license to exist and this can be amended

or revoked at any time if it fails to live up to society’s expectations. Therefore, if a

business intends to retain its existing role and power it must respond to society’s needs

constructively.

(17) “ There is no economic growth without ecological costs.”

True: Economic growth has to be environmentally sustainable. There is no

economic growth without ecological costs. Industrialization and rapid development have

affected the environment. Everybody should realize that such development is related to

environmental damage and resource depletion.

Therefore, an element of resource regeneration and positive approach to environment

has to be incorporated in development programs. Sustainable development refers to

maintaining development over time. Sustainable development is development that meets

the needs of the present without comprising the ability of future generations to meet their

own needs. A nation or society should satisfy its social, economic and other requirement

without jeopardizing the interest of future generations. High economic growth means high rate of extraction, transformation and utilization of

non-renewable resources. Therefore it is suggested that economic growth has to be

environmentally sustainable because it is sure that there is no economic growth without

ecological cost.

(18)  Consumer interest’ and ‘Public interest’ are synonymous.

False:  Apparently it seems that public interest and consumer interest are

synonymous, but it is not so. They may be differentiated as under:

(i) In the name of public interest, many Governmental policies are formulated which

manifest themselves in anti-competitive behaviour. If the consumer is at the fulcrum,

consumer interest and welfare should have primacy in all governmental policy

formulations.

(ii) Consumer is a member of a broad class of people who purchase, use, maintain and

dispose of products and services. They are being affected by pricing policy,

financing practice, quality of goods, services and trade practices. They are clearly

distinguished from manufacturers who produce goods for wholesalers, retailers who

sell goods in public interest.

(iii) Public interest is something in which the society as a whole has some interest, and

is seen as an externality to competitive markets. There is also a justifiable

apprehension that in the name of public interest, Governmental policies may be

fashioned and introduced which may not be in the ultimate interest of the

consumers. In fact in such situations, there is the possibility that a conflict could

arise between public interest and consumer interest.

(19) Knowledge without morality is a social sin.

True:  knowledge without morality is a social sin. The obvious reason is that a number of

companies are emerging in various fields with sound technologies, but they are hurting

the sentiments of the community at large. Therefore, new scientific and technological

methods should be adopted keeping in mind the public sentiments and ethical values.
(20) Consumer purchases goods and health services for personal purposed only.

False: The consumer do not purchases goods and health services for personal purposes

only, because in certain occasions various items are purchased for public welfare and

development of the society as a whole.
 (21) Ethics are necessary in marketing to build Brand image only.
False:  the ethics are not necessary in marketing only to build image, but ethics are

necessary for sustainable development of business, and ultimately for transparency and

good corporate governance in the country.                                       

(22) Ensuring fair treatment to whistle blowers will help in creating good ethical accounting

environment in a business enterprise.

True: A whistle blower is an employee/person who reports fraud, mismanagement or

unethical practices to the appropriate levels of management. Fair treatment and

appreciation of whistle blowers is necessary to check fraud. This will help in creating

good accounting environment in a business enterprise.

(23) Ethical behaviour in marketing is necessary to avoid Government intervention/regulation.

True:  Business apathy, resistance or token responses to unethical behaviour simply

increase the probability of more Governmental regulation. Indeed, most of the

Governmental limitations on marketing are the results of management’s failure to live up

to its ethical responsibilities at one time or other. However, once some form of

government control has been introduced, it is rarely removed. So, business enterprises in

their own interest must behave ethically in marketing.
(24) Promotion policies based on individual merit and not purely on the basis of seniority is

discriminatory.

False: Discrimination is action based on prejudice resulting in unfair treatment of

people. To discriminate socially is to make a distinction between people on the basis of

class or category without regard to individual merit. Examples of such discrimination

include racial, religious or gender-based discrimination. Distinctions between people

which are based just on individual merit (such as personal achievements, skill or ability)

are generally not considered socially discriminatory. So seniority alone cannot be the

deciding factor for promotion, if the senior person is not fit for the job.
(25) Depletion of Ozone layer will have adverse effect on human beings and not on

vegetation.

False: Ozone depletion results in the increase of ultraviolet rays. Experts believe

that this could cause several hundred thousands of new cases of skin cancer and could

also lead to considerable destruction of 75% of the world’s major crops that are sensitive

to ultraviolet light.
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