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COST ACCOUNTING
R.S.N. Pillai & V. Bagavathi

Code : 07 132
Rs.145.00

1st Edition : 1985
5th Edn. 2004
ISBN:81-2 1 9-0493-5

CONTENTS : Introduction « Costs—Methods, Types,
Classifications « Material : Purchase Control « Material
: Inventory Control « Material Issue Control Material
Losses « Labour Cost Cost Control Account e
Reconciliation of Cost and Financial Accounts e
Integral Accounting « Unit or Output Costing - Job,
Batch and Contract Costing « Process Costing e
Operating or Service Costing « Marginal Costing e
Labour Cost-Cost Accounting « Direct Expenses, e
Overhead Analysis Classification and Accounting e
Overhead Rates « Overhead « Administration « Selling
and Distribution « Miscellaneous « Budgetary Control
» Standard Costingl « Standard Costing-1l « Uniform
Costing « Auditing of Cost Accounts « Mechanised
Accounting

PRACTICAL COSTING
B.S. Khanna, .M. Pandey, G.K. Ahuja
& S.C.L. Batra

PRACTICAL

EBSTINE Code : 07 031
h Rs. 200.00
L ¢ 1st Edition : 1972

5th Edn. 2003
ISBN:81-21 9-0917-1

F

CONTENTS : Material Cost « Labour Cost «
Overheads « Contract, Job and Batch Costing «
Process Costing « Unit or Output Costing (Cost Sheet)
« Operating Costing « Cost Control Accounts and
Integral Accounts « Reconciliation of Cost and
Financial Accounts « Cost-Volume-Profit Analysis,
Marginal Costing and its Application in Decision Making
« Standard Costing « Budgetary Control « Appendix
for Revision

ADVANCED ACCOUNTS
Complete Volume
M.C. Shukla, T.S. Grewal & Revised by S.C. Gupta

ADVANCED
ACCOUNTS

Code : 07 199

Rs. 580.00

1st Edition : 1960
15th Edn. 2003 HB;
ISBN: 81-219-0278-9
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Also Available in Two Parts:

ADVANCED ACCOUNTS VOL. |
M.C. Shukla, T.S. Grewal & Revised by S.C. Gupta

RUVANLEL
HULUUNID Code : 07 200
| oo |
Rs. 230.00
1st Edition : 1960

15th Edn. 2004
ISBN:81-219-0396-3

CONTENTS: Fundamental Principles of Accounting
« Introduction and definition « Final AccountslBills of
Exchange and Promissory « Consignments, Joint
Ventures, Account Current, Average Due Date,
etc. « Self-Balancing Ledgerses Depreciation, Reserves
and Provisions Meaning « Receipts and Payments
Account, Income and Expenditure Account and Balance
Sheet « Single Entry or Accounts from Imcomplete
Records « Partnership Accounts (I) « Partnership
Accounts (I1) Dissolution « Branch and Departmental
Accounts « Hire-purchase, Instalments and Lease «
Insurance Claims « Insolvency Accountse Royalties
« Contract Accounts « Miscellaneous

ADVANCED ACCOUNTS VOL. Il
M.C. Shukla, T.S. Grewal & Revised by S.C. Gupta

HUNHNGLL
it Code : 07 201
Rs. 260.00
1st Edition : 1960

15th Edn. 2004
ISBN:81-219-1100-1

CONTENTS: Introduction, Shares, Debentures etc.
« Final Accounts « Valuation of Goodwill and Shares,
Reorganisation and Reconstruction of Share Capital
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« Amalgamation and External Reconstruction « Holding
Companies « Chash Flow Statements, Cash Budget
« Accounting Ratios « Accounts of Insurance
Companies « Banks

SOLUTIONS TO PROBLEMS IN
ADVANCED ACCOUNTS

VOL. I, 1l
M.C. Shukla & T.S. Grewal
Revised by S.C. Gupta

AR EED |
HEGHUTIG Code : 07 203
Rs. 150.00
1st Edition : 1974

6th Edn. 2004
ISBN:81-219-1016-1

07 204
Rs. 150.00

ADVANCED PRACTICAL ACCOUNTS
Anjan Bhattacharyya & Subrata Mukherjee

10th Rev. Edn. 2004
ISBN:81-219-1040-4

i
PRAI )

i l 1 ke

Code : 07 335

Rs. 325.00

1st Edn. 2003
ISBN:81-219-2301-8

CONTENTS: « Introduction « Accounting Theory
Cash Book, Petty Cash Book and Bank Reconciliation
Statements « Day books « Trial Balance « Reserve
& Provision « Provision for Bad and Doubtful Debts
» Depreciation « Stock Reconciliation Statements
« Bills of Exchange/Negotiable Instruments «
Consignment « Joint Venture « Final Accounts of
Trading Concerns « Manufacturing Account « Final
Accounts of Non Trading Organizations e
Rectification of Errors « Average Due Date & Account
Current « Accounts of Professional Men « Self
Balancing and Sectional Balancing Systems « Single
Entry « Partnership-Profit and Loss Appropriation
Account « Partnership-Admission « Ratirement of
a Partner « Admission Cum Retirement « Death
(including Joint Life Policy) « Partnership Accounts
Dissolution and Piecemeal Distribution « Company
Accounts-Issue of Shares including Bonus & Right
» Company Accounts-Redemption of Redeemable
Preference Shares « Issue and Redemption of
Debentures « Amalgamation of Firms « Conversion
of Partnership Firm into a Ltd. Co. or Sale to a
Joint Stock Company
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FINANCIAL ACCOUNTING (PRINCIPLES
AND PRACTICES)
Jawahar Lal & Seema Srivastava

Financial
Accounting

RN L £

Code : 07 380

Rs. 215.00

1st Edn. 2003
ISBN:81-219-2306-9

CONTENTS: « Part One: Fundamentals « Financial
Accounting : An Overview « Accounting Postulates,
Concepts and Principles « Part Two : Accounting
Records and Systems « Accounting Equation and
Transaction Analysis « Accounting Mechanics I:
Journals « Cash Book and Subsidiary Books
« Accounting Mechanics Il: Ledger Posing and Trial
Balance « Bank Reconciliation Statement « Errors
and their Rectifications « Preparation of Financial
Statements : Profit and Loss Account and Balance
Sheet » Part Three : Elements of Financial Statements
» Depreciation Accounting « Inventory Valuation e
Revenue, Expense, Gains and Losses « Part Four:
Company Accounts « Accounting for Shares e
Accounting for Debentures « Company Final Accounts
«» Part Five : Specialised Topics « Financial Statement
Analysis « Computerised Accounting « Glossary

ADVANCED MANAGEMENT ACCOUNTING
TEXT AND CASES
Jawahar Lal

Code : 07 379

Rs. 250.00

1st Edn. 2003
ISBN:81-219-2308-5

CONTENTS: « Part One : Introduction « Management
Accounting : Nature and Role « Part Two : Managerial
Uses of Financial Statements « Statement of Changes
in Financial Position (SCEP) « Financial Statement
Analysis « Part Three : Cost Accumulation Systems
» Cost Concepts « Cost Allocation and Absorption
Activity-Based Costing « Absroption Versus Variable
Costing « Part Four : Information for Decisionamaking
» Cost-Volume-Profit (CVP) Analysis « Relevant
Information and Decision Making « Pricing Decisions



« Part Five : Planning, Control and Performance
Measurement « Budgeting « Standard Costing and
Variance Analysis « Performance Measurement in
Division Alised Companies « Transfer Pricinge
Management Control Systems « Part Six : Specialised
Topic « Strategic Management Accounting « Select
Bibliography « Index

ACCOUNTING FOR MANAGEMENT
N.P. Srinivasan & M. Sakthivel Murugan

Code : 07 387

Rs. 260.00

1st Edn. 2004
ISBN:81-219-2344-1

CONTENTS: « Management Accounting — Meaning
and Purpose « Financial Accounting — Principles «
Books of Accounts « Subsidiary Books « Preparation
of Final Accounts « Depreciation and Reserves o
Financial Statements Analysis « Ratio Analysis «
Funds Flow Analysis « Cash Flow Analysis « Capital
Expenditure evaluation « Budgeting and Budgetary
Control « Cost Accounting — Elements of Cost «
Product Costing Methods « Standard Costing and
Variance Analysis « Marginal Costing and Break
Even Analysis « Reporting to Management « Appendix

« University Question Papers.
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Code : 07 219 8th Edn. 2003
Rs. 350.00 ISBN:81-219-0450-1
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Code : 07 220

Rs. 350.00

1st Edition : 1990
8th Edn. 2001
ISBN:81-21 9-0451-X
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FINANCIAL ACCOUNTING
N.Vinayakam & B. Charumati

Code : 07 322

Rs. 225.00

1st Edition : 2002
1st Edn. 2004
ISBN:81-219-2099-X

CONTENTS : Introduction « Options « Subsidiary
Books-le Subsidiary Books-1I-Cash Book « Trial
Balance and Rectification of Errors « Bank
Reconciliations Statement « Capital and Revenue
Expenditure and Receipts «Final Accounts e«
Depreciation Accounting « Bills of Exchange « Average
Due Date and Account Current « Consignment « Joint
Venture « Self-Balancing and Sectional Balancing
« Single Entry System « Insurance Claim « Insolvency
Accounts « Goods on Sale or Returns Basis « Royalty
Accounts « Accounts of Non-Trading Concerns « Hire
Purchase and Instalment System « Branch and
Departmental Accounts ()Branch Accounts -«
Partnership Account-l « Partnership Accounts-Il «
Investment Voyage and Contract Accounts

MANAGEMENT ACCOUNTING
R.S.N. Pillai & V. Bagavathi

Code : 07 264

Rs. 160.00

1st Edition : 1996
2nd Edn. 2004
ISBN: 81-219-1062-5

CONTENTS : Introduction « Management Accounting
» Managerial Uses of Financial Statements « Analysis
and Interpretation of Financial Statements
» Ratio Analysis « Fund Flow Statement « Cash Flow
Statement « Planning and Control « Working Capital
Management « Marginal Costing « Standard Costing
» Standard Costing-ll « Budget and Budgetary Control
« Capital Budgeting « Mis and Reporting e
Responsibility Accounting « Management Audit
« Prince Level Accounting.
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A MANUAL OF MERCANTILE LAW

(Including Industrial Law)
M.C. Shukla

MERCANTILE

Code : 07 022
Rs.140.00

1st Edition : 1948
13th Edn. 2004
ISBN:81-219-0241—-X

CONTENTS: Introduction «Nature and Kinds of
Contracts « Contracts of indemnity and Guarantee «
Bailment and Pledge « Principal and Agent « Law of
Partnership « The Sale of Goods « Insurance « Marine
Insurance « Fire Insurance « Life Insurance « The Law
of Negotiable Instruments « The Law of Insolvency
« Arbitration « Carriers and Carriage of Goods e«
Securities « Company Law « The Factories Act, 1948
« The Workmen’s Compensation Act, 1923
TheTrade Unions Act, 1926 « The Payment of Wages
Act, 1936 « The Industrial Disputes Act, 1947 « The
Minimum Wages Act, 1948 « Appendices « Index

A TEXTBOOK OF COMPANY LAW

P.P.S. Gogna
I
PO THL Code : 07 328
COMNNY Rs.175.00
l . 1st Edition : 1988

LAW

5th Edn. 2004
ISBN:81-219-2008-6

CONTENTS : Introduction « Nature and Kinds of
Companies « Formation of a Company « Memorandum
of Association « Articles of Association « Prospectus
of a Company « Shares of a Company « Share Capital
« Membership in a Company « Borrowing Powers
and Charge on Assets « Debentures of a Company
Directors of a Company « Managerial Personnel of
acompany « Company Secretary « Meetings and
Resolutions « Dividends « Accounts « Audit and
Investigation « Supremacy of Majority and Protection
of Minority « Prevention of Oppression and
Mismanagement « Organisational Changes in a
Company « Winding up of a Company « Conduct of
Winding up « APPENDICES « Table A of Schedule
of the Companies Act, 1956 « Schedule XIl of the
Companies Act, 1956 « Matters Requiring Sanction
of Shareholders by Special Resolution « Matters
Requiring Sanction of Shareholders by Ordinary
Resolution « Bibliography « Index.

100) S.Chand & Co. Ltd.

BUSINESS LAW
R.S.N. Pillai & V. Bagavathi

Code : 07 316

Rs. 160.00

1st Edition : 1999
2nd Edn. 2005

ISBN : 81- 219 -1927- 4

CONTENTS : The Indian Contract Act « Introduction «
Nature and Kinds of Contracts « Offer and Acceptance
» Consideration « Contractual Capacity « Free Consent
« Legality of Object and Consideration « Void
Agreement « Contingent Contract « Performance of
Contract « Quasi Contract « Discharge of Contracts
Discharge of Contracts « Remedies for Breach of
Contract « Contract of Indemnity and Guarantee o
Contract of Bailment and Pledge « Contract of Agency
» The Sale of Goods Acts « Contract of Sale of Goods
» Conditions and Warranties Transfer of Property
Performance of Contract of sale « Remedial Measures
» The Indian Partnership Acts « Nature of Partnership
» Relation of Partner « Dissolution of a Firm « The
Negotiable Instrument Acts « Nature of Negotiable
Instruments Parties of Negotiable Instrument
» Dishonour and Discharge of Negotiable Insrument «
The Carriage of Goods Act « Carriage of Goods by
Land « Carriage by Sea « Carriage by Air « The
Insolvency Act « Law of Insolvency « Property and Debts
of Insolvent « Discharge of Insolvent « The Arbitration
Act « General Provision of Aribitration « Mode of
Arbitration « Appendix

A TEXTBOOK OF MERCANTILE LAW
P.P.S. Gogna

Code : 07 175

Rs. 250.00

1st Edition : 1988
2nd Edn. 2005
ISBN: 81 -219-0377-7

CONTENTS : Introduction « Part |: Law of Contracts
« Part 2: Law of Sale of Goods « Part 3: Law of
Partnership « Part 4: Law of Negotiable Instruments
» Part 5: Law of Arbitration « Part 6: Law of Insolvency
« Part 7: Law of Carriage of Goods « Part 8: Law of
insurance.



MODERN COMMERCIAL
CORRESPONDENCE
R.S.N. Pillai & Bagavathi

Code : 07 121

Rs. 95.00

1st Edition : 1973

Rev. & Enlarged Edn. 2004
ISBN:81-219-0519-2

CONTENTS : « Communication in Business « A Good
Business Letter « Commercial Correspondence «
Format of Business Letters « Avoid Commercial
Jargon « Grammar « Punctuation « Circular Letters «
Sales Letters « Trade Enquiries « Offers and
Quotations « Trade Offer « Status Enquiry e
Confirmation of Orders « Complaints and their
Adjustments « Collection Letters « Making Payments
« Application for Situation « Banking Letters « Agency
Correspondence « Corresponding with the Government
« Drafting of Reports « Secretarial Correspondence
Import Trade Correspondence « Export Trade
Correspondence « Writing of Minutes « Letters to
Editors and Complaints to Personnel « Insurance
Correspondence « The Speech of the Chairman of a
Company « Precis « Proof Reading

OFFICE MANAGEMENT
R.S.N. Pillai & Bagavathi

A

OFFICE
MANAGEMENT

Code : 07 370

Rs. 90.00

1st Edn. 2003
ISBN:81-219-2252-6

CONTENTS : « Modern Office « Office Management
« Office Organisation « Office Accommodation and
Layout « Office Environment « Furniture
Correspondence and Mail « Record Administration e
Office Stationary and Forms « Office Appliances o
Office Communication « Personnel Management «
Office Services « Office Supervision « Collection of
Data « Presentation of Data « Office Report « Office
Cort Reduction and Cost Saving « Common

Abbreviation.
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INSURANCE PRINCIPLES AND
PRACTICE
M.N. Mishra

Code : 07 023

Rs. 145.00

1st Edition : 1979
Rev. Edn. 2004
ISBN:81-219-1021-8

CONTENTS: « Part | « Introduction « Part Il « Life
Insurance « Part Ill « Marine Insurance « Part IV

« Fire—Insurance « PartV « Miscellaneous Insurance

MODERN CONCEPTS OF INSURANCE
M.N. Mishra

INSORANGE

Code : 07 378

Rs. 130.00

1st Edition : 2004
ISBN:81-219-2334-4

CONTENTS: « Part-l « Introduction to Insurance e
Part-1l « Agency Law Part-Ill « Procedure for Becoming
an Agent « Part-1V « Underwriting Insurance Business
Part-V « Insurance contract « Miscellaneous insurance
contract « Appendices

A CLASS TEXTBOOK OF BUSINESS
STATISTICS

Padmalochan Hazarika

A extlaok ol

BUSINESS

STATISTICS

% Code : 07 391

(—’ Rs. 145.00
1st : Edition : 2005

ISBN:81-219-2456-1

& CHaND

CONTENTS: « Unit-l : Introduction to Statistics and
Analysis of Univariate Data « Definittions, Functions,
Scope and Limitations of Statistics « Statistical
Investigation : Collection of Data, Census Survey
and Sample Survey and Techniques of Sampling «
Classification and Tabulation : Frequency Distributions
« Diagrammatic and Graphic Representation of
Statistical Data « Measures of Central Tendency or
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Averages « Measures of Dispersion or Variation e
Moments, Skewness and Kurtosis « Unit-1l Analysis
of Bi-Variate Data : Correlation and Regression
Analysis, Association of Attributes, Interpolation and
Extrapolation « Correlation Analysis and Regression
Analysis « Association of Attributes « Interpolation
and Extrapolation « Unit-lll : Index Numbers and
Analysis of Time Series « Index Numbers « Analysis
of Time Series « Unit-IV : Probability Mathematical
Expectation and Probability Distributions « Probability
and Mathematical Expectation « Theoretical (Or
Expected) Frequency Distributions or Probability
Distributions « Appendix « Bibliography

STATISTICS
R.S.N. Pillai & V. Bagavathi

Code : 07 185

Rs. 160.00

1st Edition : 1984
4th Edn. 2005
ISBN: 81-2190431-5

SsTieg

CONTENTS : Introduction « Importance, Functions,
Limitations « Statistical Survey « Collection of Data «
Sample Design « Classification and Tabulation
Diagrammatical Representation « Graphic
Presentation « Measures of Central Tendency e
Dispersion « Skewness, Kurtosis, Moments «
Correlation « Regression « Index Numbers « Analysis
of Time Series « Interpolation and Extrapolation
Association of Attributes « Probability « Theoretical
Distribution « Sampling Theory and Tests of
Significance « Chi SquareTest « Growth of Indian
Statistics « Logarithm and Their Uses « Statistical
Tables.

PRACTICAL STATISTICS
R.S.N. Pillai & Bagavathi

PRACTICAL
STATISTICS Code : 07 182
* LA E Rs. 200.00
1st Edition : 1987
2nd Edn. 2003

ISBN:81-219-0044-1

CONTENTS: « Classification and Tabulation « Graphic
and Diagrammatic Representation « Measures of
Central Tendency « Measures of Dispersion e
Measures of Skewness, Moments and Kurtosis
Correlation « Regression « Index Numbers « Analysis
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of the Series « Interpolation and Extrapolation e
Association of Attributes « Probability « Theoretical
Distributions « Sampling Theory and Tests of
Significance « Chi Square Tests « Partial and Multiple
Correlation « Miscellaneous « Logarithemic and
their uses « Logarithemic Tables.

PRACTICAL STATISTICS
S.P. Gupta

PRACTICAL
STATISTICS

Code : 07 018
Rs.115.00

1st Edition : 1971
9th Edn. 2004
ISBN:81-219-0634-2

CONTENTS : « Part I: Classification and Tabulation
« Measures of Central Value « Measures of Dispersion
» Skewness Moments and Kurtosis «Correlation
Analysis « Regression Analysis « Association of
Attributes « Index Numbers « Time Series Analysis
« Interpolation and Extrapolation « Log and Antilog
Tables

A CLASS TEXTBOOK OF BUSINESS
MATHEMATICS

Padmalochan Hazarika

Business
Mathematics

Code : 14 473

Rs. 145.00

1st Edn. 2003
ISBN:81-219-2313-1

CONTENTS : « Part-l Algebra « Indices, Logarithms
and Surds . Ratio, Proportion and Variation «
Simultaneous Linear Equations and Quadratic
Equations « Arithmetic Progression (A.P.), Geometric
Progression (G.P.) and Harmonic Progression (H.P.)
» Permutation and Combination « Binomial Theorem,
Exponential Series and Logarithmetic Series « Simple
Interest, Compound Interest and Annuity « Partnership
« Stocks and Shares « Determinants « Vectors and
Matrices « Set Theory « Part-ll Coordinate Geometry
» REctangular Cartesian Co-ordinates in a Plane «
Equations of Straight Lines « Circle « Parabola e
Ellipse « Hyperbola « Part-lll Calculus « Real Number
System, Constants and Variables, Functions, Graphical



Representation of Function, Limit and Continuity of
Fnctions « Derivative or Differential Coefficient o
Application of Derivative in Economics and
Commerces Maxima and Minima « Partial Derivatives
and Homogeneous Function « Integration : Integration
as Anti-derivative, Basic Rules of Interpretation,
Integration by Substitution and Integration by Partly
Interval « Part IV Linear Programming « Linear
Programming « Index « Bibliography.

STATISTICS FOR MANAGEMENT
P.N. Arora & S. Arora

Code : 07 384

Rs. 155.00

1st Edn. 2003
ISBN:81-219-2285-A

ﬂ,njlﬁ-nc.s
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CONTENTS: « Normal Distribution « Sampling
Distribution Concepts « Theory of Estimation « Tests
of Significance « Chi-Square Test « F-Distribution and
ANOVA « Correlation Analysis « Regression Analysis
« Time Series Analysis « Non Parametric Methods
Appendix 1 : Use of Logarithmic Tables « Appendix
2 : M.B.A. Examination Paper — Anna University o
Statistical Tables

COMPUTER APPLICATIONS IN
BUSINESS

R. Parameswaran

Computer
Applications
. in -
Business Code : 20 027
Py 32 va Rs.130.00
1 1st Edition : 1976

4th Edn. 2004
ISBN: 81-219-1200-8

CONTENTS: « Introductory Concepts « Data
Processing « Data Structure, File Organisation and
Maintenance « Programming « Operating System
+» E-Commerce and Internet « System Analysis and
Design « Computer Based Information Systems
» Data Base « Viewsing and Editing in dBase Il Pluse
« Printing Reports and Labels in dBase Ill Plus Boo
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BOOKS ON MARKETING &
MANAGEMENT

MODERN MARKETING

(Principles and Practices)
R.S.N. Pillai & Bagavathi

Code : 07 301

Rs. 125.00

1st Edition : 1987
3rd Edn. 2005

ISBN: 81 - 219 -1697-6

CONTENTS : Market and Marketing « Modern
Marketing Concept « Marketing System, Marketing
Mix, Marketing Function « Buying, Assembling and
Selling « Transportation « Storage and Warehouses
« Standardisation and Grading « Marketing Finance
« Marketing Risk « Marketing Information and
Research « Marketing Management « Marketing
Startegy & Planning « Product « Pricing « Branching
and Packaging « Promotional Programme Sales
Promotion « Advertising « Personal Selling « Sales
Organisation « Sales Forcast Management « Control
of Sales Force « Sales Process « Remuneration to
Salesmen « Consumer Behaviour « Consumerism e
Law Relating to Sale of Goods « Channels of
Distributionl « Channels of Distribution-Il « Marketing
of Consumer Goods « Marketing of Industrial Goods
« Marketing of Securities Marketing of Agricultural
Goods Regulated Markets « Organised Markets
Cooperative Marketing « International Marketing
Marketing & Society

MARKETING A STRATEGIC
ORIENTATION
S.K. Grover

Code : 07 367

Rs. 140.00

1st Edn. 2003
ISBN:81-219-2216-X

CONTENTS : PART | : INTRODUCTION « Marketing
and Strategy: An Interface « Towards Strategic
Marketing Management PART Il : IDENTIFYING
STRATEGIC MARKETING POSITION « Scanning
Environmental Influences « Industry Analysis «
Competitor Analysis « Customer Analysis PART IlI:
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IDENTIFYING STRATEGIC MARKETING CAPABILITY
« Internal Analysis « Identifying Competitive Advantage
» Market Selection PART IV: STRATEGIC
MARKETING DECISIONS « Strategic Product Planning
» Strategic Pricing « Strategic Promotion « Strategic
Distribution PART V: MANAGING STRATEGIC

MARKETING EFFORTS « Organising and Controlling
Strategic Marketing « BIBLIOGRAPHY

SERVICES MARKETING AND

MANAGEMENT
B. Balaji

Code : 07 351

Rs. 195.00

1st Edn. 2002
ISBN: 81-219-2161-9

Services
uarmlnn
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oncept of Service « Service
Characterlstlcs » Service Expectations « The Service
Product « Service Location « Pricing for Services «
Promoting Services « The Service Processs « Physical
Evidence « People and Services « Services Marketing
Organisation and Research « Service Design
» Service Demand and Supply « The Service Delivery
» Service Quality « Service Performance and
Measurement « The Service Encounter « Service
Employees and Internal Marketing « Customer
Management and Service Guarantees « Customer
Retention and Relationship Marketing « Service
Leadership « Service Mix Scenario « Service
Profitability and Productivity « International Marketing
of Services « Appendix « Index

MARKETING & SALES MANAGEMENT

D.C. Kapoor

KETING

AND
SALES Code : 07 368
MANAGEMENT Rs. 200.00
1st Edition : 2004
ISBN: 81-219-2430-8

O, MAR

& GHANE

CONTENTS : Part-T : Marketing-Management

Marketing : (Concept, Nature, Scope and Importance)
« Market-Segmentation And Targeting « Marketing-
Mix « Marketing-Planning and Strategies « Product-
Planning « Product-Pricing « Distribution « Consumer-
Behaviour « Part-Il : Sales Management « Selling
and Sales-Management « Sales-Promotion « Sales-
Forecasting and Budgeting « Types of “Selling” « Sales-
Force « Sales-Territories and Quotas « Sales-
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Information-System « Salesman’s “Remuneration” and
“Compensation” « Part-lll : Advertising-Management
« Advertising : (Concept, Nature and Limitations)
«“Advertising” and “Sales-Promotion”s “Advertising”
through “Agencies” « “Advertising” and “Advertising
Management” : (Indian Context)s Part-IV : Marketing-
Research-Methodology and Marketing-Information-
Systems (MIS) « Marketing-Research Process :
(Concept, Scope, Need and Applications) « Marketing-
Research-Methodology — Il : (“Data-Analysis” and
“Research-Report”) « Marketing-Information-Systems
« INDEX

HUMAN RESOURCE MANAGEMENT
(Text and Cases)
S.S. Khanka

HUMAN,

| _{r‘,

Code : 07 381

Rs. 225.00

1st Edn. 2003

ISBN: 81-219-2300-X

on - | HUMAN RESOURCE
MANAGEMENT ENVIRONMENT AND STRATEGIES
» Nature and Scope of Human Resource Management
(HRM) « Evolution and Development « Strategic
Human Resource Management « Section- Il
Acquisition and Absorption « Human Resource
Planning « Job Analysis and Design « Recruitment «
Selection « Placement, Induction and Socialisation e
Section - Ill DEVELOPMENT « Career Planning and
Development « Employee Training « Executive
Development « Organisation Development (OD) «
Internal Mobility and Separations « Section - IV
MAINTENANCE AND RETENTION « Job Evaluation
| Wage and Salary Administration « Incentives and
Benefits « Motivation : Concepts And Application
Employee Empowerment « Worker's Participation in
Management (WPM) « Employee Health and Safety
» Social Security « Employee Discipline « Employee
Grievances « Industrial Relations (IR) « Industrial
Disputes (ID) « Trade Unionism « Collective
Bargaining « Performance and Potential Appraisal

» Section - V CONTROL « Personnel Research and
Audit « Human Resource Accounting (HRA) « Human
Resource Information System (HRIS) Section - VI
MISCELLANEOUS « Human Resource Management
in a Changing Environment « International Human
Resource Management (IHRM) « Managing Human
Resources (HR) in Virtual Organisations (VO)
SECTION - VIIL CASES FROM INDIAN
ORGANISATIONS « Biggest Buy-Out Deal «
Recruitment and Promotion Policies « Engineering



Industry « Hindustan Chemicals Ltd. « Workmen'’s
Compensation « Major Mohanty of Sunrise Limited
« Empowering People in the HLL « XYZ Corporation
« Pioneer Industries Limited « Grievance Procedure
Vs Collective Bargaining « The Bulb Manufacturing
Company « High Salary Vs High Turnover « Dilemma
of HR Manager « Amgen’s Global Workforce o
Glossary « Abbreviations

HUMAN RESOURCE DEVELOPMENT
AND MANAGEMENT
A.M. Sheikh

R = Code : 07 309
Rs. 175.00

1st Edn. 2003
ISBN: 81-219-1805-7

i
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CONTENTS : « Introduction « Human Resource
Planning « Job Analysise Acquistion of Human
Resources « Training and Development « Human
Resource Motivation « Organisation Development and
Change « Group Behaviour « Working Life and its
Quality « Communication « Leadership « Workers'
Participation in Management « Promotion, Transfer
and Career « Counselling in Human Resource
Management « Job Evaluation « Performance
Appraisal « Managing Stress & Conflict at Work Place
« Industrial Disputes « Time Management « Computer
Applications in HRM « HRM Scenario in 21st Century
« Manpower Statistics in India

HUMAN RESOURCE TRAINING

Biswajeet Pattanayak

Code : 07 376

Rs. 135.00

1st Rep. Edn. 2003
ISBN:81-219-2311-5

HUMAN
RESOURCE
TRAINING

N : ing « Training Needs : An
Overview « Study on Training Needs Assessment of
Indian Industries « Training Evaluation « Study on
Training Evaluation of Indian Industries « Performance
Consulting Moving Beyond Training « Appendices o
Bibliography
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PUBLIC ENTERPRISE MANAGEMENT
AND PRIVATISATION

Laxmi Narain

Code : 07 050

Rs. 185.00

1st Edition : 1980
7th Rev. Edn. 2005
ISBN: 81-219-0492-7

% CHARD

CONTENTS: « Introduction « MANAGEMENT .« Place
and Extent in Indian Economy « Rational, Objectives,
and Nationalisation Policy « A Historical Perspective
» Organisational Patterns at Micro and Macro Levels
« The Board of Directors — Functions and Constitution
« Measurement of Efficiencys Profitability and
Performance « Public Accountability « Relationship
with the Government « Public Relations and the
Consumer « Financial Management « Pricing Policies
and Practices « Personnel Management « Industrial
Relations and Workers’ Participation « Materials and
Production Management « Marketing Management «
Project Appraisal and Management « PART B -
PRIVATISATION « Privatisation, Liberalisation and
Globalisation « Privatisation Policy and Practice in
India « Privatisation Abroad « APPENDIX-I: The
Founding Father of Indian Public Enterprise: Jawaharlal
Nehru « APPENDIX-Il: White Paper on Public
Enterprise as Finalised by the « APPENDIX-
Ill:Memorandum of Understanding « APPENDIX-IV:
Corporate Governance and Autonomy of Public
APPENDIX-V: Complete List of Reports of
Parliament's Committee on « APPENDIX-VI: Public
Enterprise — Some Aphorism « SUBJECT INDEX
« PUBLIC ENTERPRISE NAME INDEX.

INVESTMENT MANAGEMENT

(Security Analysis and Portfolio Management)

V.K. Bhalla
Investment
Management Code : 07 223
\r-r,\ll\rrdw::\:alnh RS. 40000
PFONTFOLID MAMAGEMENT 1st Edition : 1982

VE EHALLA

11th Edition 2004
ISBN:81-219-1248-2

[Cy

CONTENTS : Part I: The Investment Environment «
Part II: Alternative Investment outlets for Funds e
Part Ill: Security Analysis « Part IV: Port Folio Analysis
and Management « Part V: Financial Derivatives Part
VI: International Financial Flows « Select References
« Index.
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PORTFOLIO ANALYSIS AND
MANAGEMENT
V.K. Bhalla

Code : 07 345
Rs.1100.00

1st Edn. 2002
ISBN:81-219-2104-X

CONTENTS :« The Capital Market: An Overview
» Valuation and Rates of Returne Portfolio Analysis:
Risk and Return « Portfolio Investment Process
» Portfolio Choice : Utility Theory and Indifference
Curves « Markowitz: Portfolio Selection Model
« Sharpe: The Single Index Model « Capital market
theory and the CapitalAsset Pricing Model « Computing
Estimates and Tests of the Capital Asset Pricing Model
« Factor Models and Arbitrage Pricing Theory « Bond
Portfolio Management Strategies « Investment Timing
and Performance Measurement « Performance
Evaluation « FOREIGN PORTFOLIO INVESTMENT
« Modern Portfolio Theory-Oriented Approach to Global
Asset Allocation « Forward and Future Contracts and
Portfolio Risks « Foreign Portfolio Investment in India
« Portfolio Behaviour of Commercial « Banks in India
« APPENDIX: Mathematical tables « INDEX

FINANCIAL DERIVATIVES

(Risk Management)
V.K. Bhalla

Code : 07 342

Rs. 950.00

1st Edn. 2001
ISBN:81-219 -2094-9

HIGE MANAGEIALN

N, B

CONTENTS :Financial Derivatives Markets: An
Overview «Options « Convertible Securitiese
Warrantse Futures « Currency Futures and Options
» Forward And Future Contracts and Portfollo Risks
«Hedging «Hedging Interest Rate Risk « Swap
Markets « Market Making, Trading and Structuring
Swaps « Swaps: Asset and Liability Management
Modern Banking and Over-The-Counter Derivatives
Markets « Financial Derivatives: Risk Control and
Accountability « Managing Derivatives Risks: An
Integrated Approach « Creating Risk-Management
Value Chain « Clossary « Preface.
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PRODUCTION MANAGEMENT
Martand T. Telsang

PRODUCTION
MANAGEMEN
3 Code : 07 389
Rs. 170.00
1st Edition : 2005

ISBN:81-219-2462-6

CONTENTS: « Introduction to Production and
Operations Management « Product Design and
Process Selection « Managing the Supply Chain «
Quality Management « Design of Facilities and Jobs
« Annexure « Supplement

MANAGEMENT INFORMATION SYSTEMS
A.K. Gupta

Code : 20 052

Rs. 150.00

1st Edition : 2000
2nd Edn. 2003
ISBN:81-219-1993-2

CONTENTS: Management Information Systems:An
Overview « Information Systems for Decision
Making « Computer Hardware for Information Systems
« Computer Software for Information Systems « Data
Communications System « Database Management
Technology « Clinet-Server Computing « Decision
Dupport System « Artificial Intelligence « Office
Information Systems « Information Systems in
Business « Systems Analysis and Design « Strategic
Management Information System e« Information
Resources Management « Appendix-A « Appendix-B
» Glossary « Selected References « Index

DECISION MAKING SKILLS

Madhurima Lall

Code : 07 373

Rs. 160.00

1st Edn. 2003
ISBN:81-219-2194-5

CONTENTS:: « Decision Making-Concepts, Issues and
Skills « Classification of Corporate Decisions « Process
of Corporate Decision Making « Factors Affecting



Decision Making « Models of Decision Making « Ex-
Ante Evaluation for Project Decisions « Break-Even
Analysis and Corporate Decision Making « Production
Function and Decision Making « Pricing and Decision
Making « Corporate Governance and Decision Making
Skills « Decision Making in Production and Formulation
of Strategies « Decision Tree « Transportation
Problems « Assignment Problem « Competitive
Situations : Theory of Games « Replacement
Decisions « Markov Analysis « Simulations of
Management Systems « Time-Management Decisions
Network Analysis-Pert/CPM « Corporate Decision
Making Statistical Approach « Bibliography

CONSUMER BEHAVIOUR IN INDIAN

CONTEXT
P.C. JAIN & MONIKA BHATT

COMSUIMER
K Code : 07 344
Rs. 130.00
1st Edition : 1999

2nd Rev. Edn. 2005
ISBN: 81-219-2214-3

CONTENTS : « Introduction « Scope and Application
« Consumer Needs and Motivation « Consumer as a
Perceiver and Learner « Influence of Personality and
Attitudes on Buying Behavioure Consumer
Psychographics « Influence of Group Dynamics and
Consumer Reference Groups « Influence of Social
and Economic Classes « Influence of Family in
Decision Making « Diffusion of innovations
« Cultural Aspects of Indian Consumer Markets
Organisational Buying Behaviour « Role of Consumer
Behaviour in Advertisement « Consumer Involvement
and Decision Making « Information Search and
Processing « Alternative Evaluation « Purchase and
Its Results « Consumer Protection in India « Market
Segmentation « Commerce and Consumer Behaviour

MANAGEMENT CONTROL SYSTEMS
M. Dutta

Code : 07 365
Rs.165.00

1st Edn. 2002
ISBN: 81-219-2193-7

CONTENTS:« Part I-The Natue of Management
Control Systems « Part |I-The Environment of
Management Control « Part-lll The Process of
Management Control « Part IV « Modifications in
Management Control
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PROFESSIONAL HOTEL MANAGEMENT

Jagmohan Negi

Code : 07 298
Rs.425.00

1st Edition : 1997
2nd Rev. Edn. 2002
ISBN:81-219-2090-6

CONTENTS :« The Concept of Professionalism in
Hoteliering « Principles and Concepts of Hoteliering «
Designing and Construction of Hotels and Restaurants
» Organisational Structure « Accommodation Operation
and Facilites « Food and Beverages : Production
Sales and Service « Sales and Marketing Techniques
« Engineering and Maintenance « Administration and
Human Resources Development « Safety and Security
» Miscellaneous « Finance, Accounting, Audit, Budget
& Control « Performance Measurement « Appendix-
A B, C, D E F G, H, I, J &K « Index

MARKETING AND SALES STRATEGIES
FOR HOTELS AND TRAVEL TRADE

Jagmohan Negi

" sales Strategies Code : 07 334
g B Rs. 625.00
- 1st Edition : 2002

ISBN:81-219-2090-6

CONTENTS:: « Introduction : Hotel, Tourism and Travel
Market « Tourism, Travel Products and Services e
Concepts and Philosophies of Hotel-Tourism-Marketing
« Planning and Strategic Marketing for Hotels « Hotel-
Tourism Information System and Market Research «
Marketing Environment, Tourist Generating Market and
Tourist Behaviour « Competition in Hotel and Tourism
Business « Market Segmentation « Developing Market
Positions: Tourism-Hotel and Product Life-Cycle «
International Tourism Market and Strategies «
Development of New Tourism-Hotel Products and
Services « Pricing Strategies for Hotel and Travel
Products « Tourism Marketing Channels -«
Communication and Marketing Strategies e
Advertising, Sales Promotion, Public Relation and
Personal Selling « Selling of Tourist Products and
Services « Marketing Organisation and Performance
Evaluation « Marketing for Future
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ENTREPRENEURIAL DEVELOPMENT
S.S. Khanka

ENTREFRENEURIAL

DEVELOPMENT §

Code : 07 307

Rs. 200.00

1st Edition : 1999
3rd Edn. 2004
ISBN: 81-219-0431-5

CONTENTS : Partl Perspective « Interepreneur o
Entrepreneurship « Women Entrepreneurship « Rural
Entrepreneurship « Factors Affecting Entrepreneurial
Growth « Entrepreneurial Motivation « Entrepreneurial
Competencies « Entrepreneurial Mobility e
Entrepreneurship Development Programmes (EDPs)
Part Il Start-Up « Small Enterprises: An Introductory
Framework «Project Identification and Selection
(PIS) « Project Formulation « Project Appraisal o
Financiang of Enterprise « Ownership Structures Part
Ill: Support « Institutionl Finance to Entrepreneurse
Lease Financing and Hire-Purchase « Institutional
Support to Entrepreneurs « Taxation Benefits to Small-
Scale Industry « Government Policy for Small-Scale
Enterprises Part [V: Management « The Business: Its
Nature and Scope « Fundamentals of Management «
Working Capital Management « Investory Management
« Production and Operation Management « Marketing
Management « Human Resource Management « Total
Quality Management (TQM) for Small Enterprises Part
V: Development « Accounting for Small Enterprises o
Growth Strategies in Small Business « Sickness in
Small Business « Small Enterprises in International
Business « Export Documents and Procedure for
Small Enterprises « Export Documents and Procedure
for Small Enterprises « Electronic Commerce and
Small Enterprises « Franchising Part VI: Case Studies
» Glossary « Bibliography « Author Index « Subject
Index « Abbreviations

ORGANISATIONAL BEHAVIOUR
S.S. Khanka

ORCANISATIONAL

Code : 07 329

Rs. 180.00

1st Edition : 2000
2nd Edn. 2005
ISBN: 81-219-2014-0

CONTENTS : « Part One-Foundation of Organisational
Behaviour « Introduction to Organisational Behaviour
(OB) « Organisational Behaviour in Historical
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Perspective « Research in Organisational Behaviour
» Part Two-Individual Perspective « Foundations of
Individual Behaviour « Personality « Perception e
Attitudes, Values and Job Satisfaction « Learning o
Motivation: Concepts « Motivation : Application « Part
Three Group Dynamics « Foundation of Group
Behaviour « Organisational Conflicts « Job Frustration
« Job Strees « Communication « Leadership « Power
and Politics « Part Four-Dynamics of Organisation
Organisation : An Introduction « Organisational
Structure « Organisational Theory « Organisational
Culture « Organisational Change and Development
(OD) « Organisational Effectiveness (OE) « Quality of
Working Life (QWL) « International Organisational
Behaviour « Glossary « Bibliography « Author Index
» Subject Index

BOOKS FOR PROFESSIONAL
COURSES

PE-1 C.A. FOUNDATION COURSE
GREWAL'S ACCOUNTANCY
M.P. Gupta & B.M. Agarwal

P N

Fowdraniunsl Edusmiion (Cuures-ii

Code : 07 206

Rs. 225.00

1st Edtion : 1993
Rev. Edn. 2004
ISBN:81-219-0491-9

Accountancy

CONTENTS : « Accounting Theory and Philosophy
Record of Transactions - Journal « The Ledger « Cash
Book « Subsidiary Books « Bills of Exchange « Banking
Transactions and Bank Reconciliation « Capital and
Revenue « Trial Balance & Rectification of Errors e
Inventory Valuation « Depreciation « Final Accounts
Average Due Date and Account Current « Consignment
Account « Joint Venture Accounts « Final Accounts of
Non-Trading Organisations « Partnership Accounts-1—
Distribution of Profits and Adjustments « Partnership
Accounts-2— Admission of a Partner Partnership
Accounts-3— Retirment and Death of Partner «
Partnership Accounts-4— Amalgamation and
Dissolution of Firm « Insurance Claims « Single Entry
System « Self Balancing Ledgers « Accounting for
Goods Sold on Approval or Sale or Return « Accounting
Standard & Accounting Policies Disclosures (Concept
and Standard Setting Process) Branch and
Departmental Accountse Hire Purchase, Instalment
Payment Systems and Lease Accounting « Appendix
I, « Appendix Il « Question Papers



PE-I C.A. FOUNDATION COURSE
ORGANISATION AND MANAGEMENT
G.K. Varshney

Code : 07 372
Rs.160.00

1st Edn. 2003
ISBN:81-219-2248-8

Organisation and
Management

CONTENTS : « Management : Functions & Processes
« Management Theoretical Perspectives
Environmental Influences on Management « Social
Responsibilities of Business and Management «
Formal Organisation : Concepts, Components,
Structural Design, Differentiation, Centralisation &
Commercial Organisation « Individual Behaviour :
Perception, Attitudes and Personality « Motivation e
Group Behaviour « Organisational Culture « Planning
« Decision Making « Business Policy and Strategy o
Leadership « Organisational Effectiveness « Control
« Case Studies

PE-I C.A. FOUNDATION COURSE

ECONOMICS
H.L. Ahuja
B
Code - 08 223
Economics Rs. 225.00
1st Edition : 2003

2nd Edn. 2005
ISBN : 81-219-2233-X

A An

5. DREHD!

CONTENTS : « Unit-l : Nature, Scope and
Methodology of Economics « MNature and Scope
of Economics « Methods and Laws of Economics e
Economic Models and Their Uses « Unit-Il Demand
and Supply : Demand and Law of Demand « Elasticity
of Demand « Analysis of consumer's Behaviour :
Cardinal Marginal Utility Theory « Indifference Curve
Analysis of Consumer Behaviour « Demand
Forcecasting « Supply and its Elasticity « Unit-IIl
Production and Cost Analysis « Factors of Production
: Land and Labour « Factors of Production : Capital
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and Entrepreneur « The Theory of Production e
Producer's Equilibrium and Optimum Factor
Combination « Concepts of Cost and Cost Curves e
Objectives of Business Enterprises « Unit IV Types of
Market Structure and Concepts of Revenue « Types
of Market Structure and Concepts of Revenue o
Determination of Equilibrium Price and Quantity under
Perfect Competition « Equilibrium of the firm and
Industry under Perfect competition « Price and output
under Monopoly « Price Discrimination « Price and
output under Monopolistic Competition « Price and
output Under Oligopoly « Economic Systems : Free
Market Economy and Socialism « Section B Indian
Macro-Economic Development « Economic Growth
and Development « Population Growth and Economic
Development « Population Growth and Economic
Development in India « Problem of Poverty e
Unemployment in India « National Income : Concepts
and Measurement « General Profile of Indian
Agriculture « Technological Change and Green
Revolution « land Reforms « Problems of Agricultural
Marketing and Finance « Industrial Policy in India
Small Scale Industries « Public Sector and
Privatisation « Industrial Growth in India « Indian
Monetary System: Commercial Banks and Reserve
Bank of India « Monetary Policy of Reserve Bank of
India « Fiscal Policy « Inflation : Nature, Causes and
Effects « World Trade Organisation (WTO) India's
Foreign Trade « Balance of Trade and Payments «
Role of International Organisations: IMF and World
Bank « India and the World Economy : Globalisation
« Question Papers

PE-I C.A. FOUNDATION COURSE
STATISTICS
P.N. Arora & S. Arora

Code : 07 211

Rs. 225.00

1st Edition : 1994
Rev. Edn. 2005
ISBN:81-219-0000-3

CONTENTS : « Classification and Tabulation
Measures of Central Tendency or Averages o
Measures of Dispersion « Correlation Analysise
Regression Analysis « Probability and Expected Value
« Theoretical Distributions « Sampling Tests « Theory
of Estimation « Tests of Significance « Chi-Square Test
« F-Test and Analysis of Variance « Index Numbers
« Time Series and Forecasting « Objective Type
Questions (Multiple Choice/True-False Questions)e
Appendix : P.E.— | Question Papers 2003, 04 «
Statistical Tables
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PE-1 C.A. TOUNDATION COURSE
MATHEMATICS
P.N. Arora & S. Arora

Prufwsssnm §iussion mr i |

Mathematics

Code : 07 205
Rs. 190.00

1st Edition : 1993
Rev. Edn. 2005
ISBN:81-219-0000-3

CONTENTS : « Functions and their Application e
Differential Calculus «Applications of Differential
Calculus « Integral Calculus « Definite Integral e
Applications of Integral Calculus «Graph of Linear
Inequalities « Arithmetic and Geometric Progressions
« Permutations and Combinations « Matrices e
Mathematics of Finance o Question Papers 2002,
03,04 « Objective Questions « Log Tables

ELEMENTS OF BUSINESS LAWS
FOR C.S. FOUNDATION COURSE
G.K. Varshney

|
Elements of Code : 07 369
Business Laws Rs.140.00

1st Edn. 2003
ISBN:81-219-2228-3

CONTENTS : « Law : Meaning and Significance
Contract : Meaning, Essentials, Nature and Kinds
Agreement : Offer and Acceptance « Consideration
Capacity of Parties to Contract « Free Consent
Legality of Object and Consideration « Void Agreements
« Contingent Contracts « Quasi Contracts e«
Performance of Contracts « Discharge of a Contract «
Remedies for Breach of Contract « Indemnity and
Guarantee « Bailment and Pledge « Agency « Nature
of Contract of Sale of Goods . Conditions and
Warranties « Transfer of Property (Ownership) e
Performance of Contract of Sale : Delivery of the Goods
« Unpaid Seller and Auction Sale « Negotiable
Instruments : Nature and Types « Parties to a
Negotiable Instrument : Duties, Rights and Liabilities «
Discharge from Liability on Negotiable Instruments «
Crossing, Payment and Collection of Cheques and
Demand Draft « Nature of Partnership and Certain
Similar Organisations « Formation of Partnership :
Partnership Deed « Rights and Liabilities of Partners «
Dissolution of Partnership and Firms « Meaning and
Nature of Company « Promotion and Incorporation of
a Company « Board of Directors, Shareholders and
Company Meetings « Company Secretary
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A TEXTBOOK OF BUSINESS AND
CORPORATE LAWS

For C.A. Professional Education Course-II

P.P.S. Gogna
A& TEXTBOOK OF
“' Code : 07 375
CORPORATE LAWS Rs. 320.00
pr—— 1st Edn. 2003
ISBN:81-219-2294-1
—YTTI—
§ Gl

CONTENTS : SECTION A : BUSINESS LAWS @ Part
I. The Indian Contract Act, 1872 @ Nature and Kinds
of Contracts ® Offer and Acceptance ® Consideration
® Capacity of Contract ® Free Consent ® Legality of
Object and Consideration ® Void Agreements @ lllegal
Agreements ® Contingent Contracts ® Quasi Contracts
® Performance of Contracts ® Discharge of Contracts
® Damages for Breach of Contract ® Indemnity and
Guarantee ® Bailment and Pledge ® Nature and Kinds
of Agency ® Relations of Principal with his Agent ®
Relations of Principal with Third Parties ® Termination
of Agency ® Part Il: The Sale of Goods Act, 1930
® Nature of Contract of Sale ® Conditions and
Warranties ® Transfer of Ownership (Passing of
Property) ® Performance of Contract of Sale ® Rights
of an Unpaid Seller ® Auction Sale ® Part Ill: The
Indian Partnership Act, 1932 ® Nature of Partnership
® Registration of Firms ® Relations of Partners with
one another ® Relations of Partners with Third Parties
® Reconstitution of Firms @ Dissolution of Firms @
Part IV: The Negotiable Instruments Act, 1881 @
Nature of Negotiable Instruments ® Promissory Notes,
Bills of Exchange and Cheques ® Parties to a
Negotiable Instrument and their Capacity ® Holder and
Holder in Due Course ® Negotiation and Liability of
Parties ® Presentment of Negotiable Instruments ®
Dishonour of Negotiable Instruments ® Discharge from
Liability ® Crossing of Cheques ® Miscellaneous
Provisions ® Banker and Customer ® Hundis ® Part
V: The Payment of Bonus Act, 1965 @ Introduction
and Application of the Act ® Legal Provisions Relating
to Payment of Bonus ® Miscellaneous Provisions and
Schedules®Part VI. The Employees’ Provident Fund
and Miscellaneous Provisions Act, 1952 e
Introduction and Application of the Act ® Schemes
and Authorities Under the Act ® Determination and
Recovery of Moneys Under the Act ® Miscellaneous
Provisions and Schedules ® Part VII. The Co-
operative Societies Act, 1912, including Multi-State
Co-operative Societies Act, 2002 ® The Co-operative
Societies Act, 1912 ® The Multi-State Co-operative
Societies Act, 2002. ® SECTION B : CORPORATE
LAW @ Nature and Kinds of Companies ® Formation
of a Company ® Memorandum of Association ® Articles
of Association ® Prospectus of a Company ® Shares
of a Company ® Share Capital ® Membership in a
Company @ Borrowing powers and Charge on Assets
) Debentures of a Company® Meetings and
Resolutions ® Dividends and Miscellaneous Provisions



AMERICAN BOOKS ON
MANAGEMENT
(INDIAN REPRINTS)

CHAOS THEORY IN THE FINANCIAL
MARKETS

Dimitris N. Chorafas

CHAOQS
'I'I!.E{I.:l!‘l

I I o
FRUANCIA Code : 07 262
MABREFRTS Rs. 750.00

1st Indian Edition : 1995
ISBN: 81-219-0958-9

CONTENTS : Part | : Inroduction to Complexity Theory
Part Il : From Genetic Algorithms to Fuzzy Engineering
« Part Ill: Implementing Advanced Financial Analysis
« Index

WINNING IN THE OPTIONS MARKET
Allan S. Ltyons

VViming
(Jptions

Code : 07 254

Rs. 550.00

1st Indian Edn. 1995
ISBN : 81-219-0943-0

CONTENTS: Basics Part | : Common Misconceptions
« Part IIl: The Logicality of lllogical Stock Prices « Part
Ill: How to Evaluate Options « Part IV: Effective
Investment Strategies « Part V: Portfolio Management
» Index

THE HANDBOOK OF CORPORATE
EARNINGS ANALYSIS
Brian R. Bruce & Charles B. Epstein (Editors)
CONTENTS: « Part I: In the Beginning « Part Il
Forecast Revisions « Part Ill : Earnings Surprise
« Part IV: Related Research « Index
Code : 07 263 1st Indian Edn. 1995

Rs. 650.00 ISBN: 81-219-0959-7

BANKERS AS BROKERS

Merlin Gackle
CONTENTS : Introduction « Bankers as Brokers: The
Reality of the Business « Building a Better Bank
through Brokerage « Due Diligence for Today and
Tommorrow: Looking at the Products « The Marketing
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Secrets « Everyone Back to School « Financial
Planning « Leveraging Customer Trust « Integration
of the Investment Program « Brokerage in Community
« Banks Compliance « The Future of Investment
Products and Banking «Appendixes: Glossary of
Terms « A Third-Party Marketing « Audit About the
Authors « Index

Code : 07 256
Rs. 550.00

1st Indian Edn. 1995
ISBN:81-219-0944-9

THE RATIONAL INVESTOR
Edward F. Mrkvicka, Jr.

RATIONAL
INVESTOR

Code : EO 003
Rs. 400.00

1st Edition : 1991
A - R ISBN:1-55738-194-1
Bils/ 4 gl

Exbarmred | Wirkwigka, k

CONTENTS : « Part | : Are You Right for the Market?
« Part II: The Importance of Investment Choice Part
Ill: The Plan and How it Works « Part IV: Brokers
and Your Money « Index

ASSET / LIABILITY MANAGEMENT
Frank J. Fabozzi & Atsuo Konishi (Editors)

Asset/Liability
' Management

Code : 07 255

Rs. 750.00

Ist Indian Rep. Edn. 1995
IBN:81-21 9-0946-5

CONTENTS: Introduction « The Profitable Side of
Risk Management « A Practical Approach to Asset/
Liability Management « Price Volatility Characteristics
of Fixed Income Securities « Overview of Asset/
Liability Management Models and Interest Rate Risk
Control « Thrift Bulletin 13: Implications for Thrift
Managers « Market Value Versus Net Interest Income
: Are the Two Approaches Consistent? « Total Return
Approach to Asset / Liability Management Using
OptionBased Models « Hedging Interest Rate Risks
with Futures, Swaps and Options « The New Bank
Capital Guidelines and Their Implications «Using
the Bank Risk BasedCapital Guidelines in Strategic
Planning « Asset Securitization : Prospects and
Issues « Structured Arbitrage Transaction Analysis
» A Comparison of Methods for Analysing Mortagage-
Backed Securities « Index.
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ACTIVE PORTFOLIO MANAGEMENT

Richard C. Grinold & Ronald N. Kahn
CONTENTS : Part I: Foundation - Part Il: Expected

Returns and Valuation « Part Ill: Implementation «
Index
. I
J'A’.:"Hye Code : 07 251
Rs.750.00

Pooifolio

MENEGEEENT

Ist Indian Edn. 1995
ISBN : 81-219-0961-9

The Entrepreneur's Guide..........
CASHFLOW CREDIT & COLLECTION
Over 100 Proen Techniques for
Protecting & Strengthening Your

Balance Sheet
Basil P. Mavrovitis

The Erirprenmics Oubile

Code : EO 002

Rs. 600.00

Ist Indian Edn. 1996
ISBN : 81-219-1214-4

CONTENTS : Collections « Credit & Financial Analysis
« Credit Systems « Lockbox « DSO « Cash
Management Forecasting « Legal Issues « Credit
Cash Flow Strategy « Perspectives « “You make the
Credit Call” « Follow-up Guidelines to ‘You make the
Credit Call” « Glossary

10 STEPS TO FINANCIAL PROSPERITY
Bill Griffeth

Bill Griffeth's

. Code : 07 258
Rs. 600.00

Ist Indian Edn. 1995

ISBN:81-219-0960-0

CONTENTS : Why | Wrote This Book « Take Control of
Your Money! « Budget-ize Yourself ! « Create Your
Own Lifetime Investment Plan « Let Mutual Funds Be
Your Vehicle to Prosperity « Manage Your Debt o
Develop a Do-It-Yourself Retirement Plan « Make Your
Home a Nest Egg, Not Just a Nest « Let Insurance be
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Your Prosperity's Safety Net « Make Your Estate Planning
Fun « Start Your Children on the Road to Prosperity «
Enjoy Your Journey to Prosperity « Budget Modules
Will Module « Consumer Expenditure Survey « Index

THE + 10% PRINCIPLE: HOW TO GET
EXTRA ORDINARY RESULTS FROM
ORDINARY PEOPLE

Barrie Richardson with Mary Ann
Castronovo Fusco

Code : 07 244

Rs. 650.00

Ist Indian Edition: 1995
ISBN:81-219-0850-7

CONTENTS : Introduction « From Ordinary to
Extraordinary « Your Amazing Mind « What's Holding
Us Back? « The+10 Percent Team « Ideas That Work,
Catalytic Leadership « The+10 Percent Principle in
Action « Managing by Metaphor « Bibliography

IMPROVING WORK GROUPS
(A Practical Manual for Team Building)

Dave Francis & Don Young
CONTENTS : Part I: The Team Building Process
Part Il: The Team-Review Survey « Part Ill: Team
Development « Part IV: Addressing Blockages:
Activities « Activities 1-25
Code : 07 260
Rs. 600.00

Ist Indian Edn. 1995
ISBN: 81-219-0951-1

TEAMING UP
(Achieving Organisational Transformation)
Carl L. Harshman & Steven L. Phillips

Code : 07 259
TEAMING Up Rs. 500.00

t 1st Indian Edition : 1995
ISBN:81-219-0965-1

ca SENgeMSMcrations for a Team-Based
Change Process « Planning for the Change Process
« Structure for the Change Process « Strategy for the
Change Process « Implementing the Change Process
« Managing the Change Process « Barriers to the
Change Process « Organisational Learning e
Conclusion « Appendix A& B « Suggested Readings
« References « Index



215TCENTURY POSITIONING
Proven Selling Precepts Jack & Garry Kinder

Code : 23 112
Rs. 595.00
ISBN:0-9652791-9-7

Jark & farey Bisdder

The ability to sell is still the most important factor for
the future of any business. Hence, in this book, one
would find the dynamic selling precepts essential for
a quantum leap well into the 21st Century. Positioning
the professional for the 21st Century selling is the
focus point of this book.

EMPOWERMENT IN ORGANISATIONS
(How to Spark Exceptional Performance)
Judith F. Vogt & Kenneth L. Murrell

Code : 07 282

Rs. 600.00

1st Indian Edition : 1997
ISBN:81-219 -1456-6

CONTENTS : Introduction « The Empowerment Choice:
History, Framework and Visions « The Opportunity of
Crises: Empowerment « Leadership for Empowerment
» Foundations of the Concept of Empowerment
« Frameworks for Empowerment « Pictures of
Empowerment « Parallel Action Empowerment: From
Self to System « Empowering Interventions « Enacting
Empowerment « Empowerment Today, and Tomorrow:
A Paradigm of Choice « References and Bibliography
« Appendix « Index.

SUPER CHARGE YOUR SALES FORCE
Jon C. Liberman

Code : 07 257

Rs. 500.00

Ist -Indian Edition : 1995
ISBN : 81-219-0942-2

CONTENTS : Introduction « Why Automate the Sales
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Process « Managing the Sales Pipeline to Guarantee
Success! « The Numbers Game « How to Win at It
! « Being in the Right Place at the Right Time « The
Secrets of Making Time Work for You « Management’s
Perspective Issues to Consider « Determining What
to Automate « How to Evaluate and Select Sales
Management Software « What Not to Do! »
Conclusions « Appendix « Index

MAKING SALES MANAGER
Robert Nesbit & Arthur Miller

Code : 07 237

Rs. 375.00

1st Indian Edition : 1995
ISBN : 81-219-052-

CONTENTS : Part | : The Sales Management Basics
» Picking the Team « Equipping the Team e
Developing the Team « Leading the Team « Managing
up the Organisation « Index

SUSTAINING HIGH PERFORMANCE
Stephen G. Haines with Katie McCoy
CONTENT : « Part I: Reinventing Strategic
Management: An Overview « Part |l: Developing a
Strategic Plan: Step-by-Step « Part Ill: Mastering
Strategic Change: “Where the Rubber Meets the Road”
« Part IV: Getting Started: Different Options and

Customised Applications « Index.

Code : 07 281
Rs. 650.00

1st. Indian Edition : 1997
ISBN:81-219-1455-8

THE INSURANCE DICTIONARY
(The A to Z of Life & Health)
John R. Ingrisano & Corinne M. Ingrisano

INSURAMNCE
DI T O N A Y

Code : 07 252

Rs.450.00

1st Indian Edition : 1995
ISBN: 81-219-0947-3

It is a handy tool for all those who work directly or
indirectly with the Insurance industry. The most
comprehensive and informative Compilation of life and
health Insurance terms in the market today
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GROUP POWER I: BECOMING AN INDISPENSABLE
A MANAGER’S GUIDE TO USING TASK FORCE EMPLOYEE IN A DISPOSABLE WORLD
~ MEETINGS Neal Whitten
William R. Daniels Code: 07 279
GROUP Rs. 550.00
POWER I- . ist. Indian Edn. 1995
o Code : 07 286 ISBN: 81-219-1453-1
\age LE Rs.225.00
1st Indian Edition : 1997 COMMON SENSE BUSINESS IN A
ISBN:81-219-1458-2 NONSENSE ECONOMY
e Steven R. Gottry
CONTENTS : Part |: The Basics « Part Il: Procedures R
« Part Il : Activities « Bibliography. Eﬂmn
Code : 07 261
TEAM BUILDING BLUE PRINTS FOR "sz% Rs. 550.00
PRODUCTIVITY AND SATISFACTION E st Indian Edition : 1995
W. Brendan Reddy with Kaleel Jamison E 1‘\1 )
(Editors) ELVTAME ISBN:81-219-0950-3
CONTENTS : « Fundamentals « Par |: Designing the P R s
Intervention « Part Il: Conducting the Intervention Part STEVEN . GOTTRY
IIl: Theory an Dynamics « Part IV: Clients an
Consultants « Part V: Multiculturalism CONTENTS: Part I: The Small -Business Life Cycle
Code : 07 238 Ist Indian Edn. 1995 « Part Il Building on Your Assets « Part Ill: Conquering
Rs. 595.00 ISBN:81-219-0851-5 Your Natural Enemies « Indes

E.P.H. TARGET SERIES (FOR DELHI UNIVERSITY B. COM (PASS) |, Il & Ill YEAR)

B. COM (PASS) | 8. 08218 Macro Economics 85.00
1. 07352 Financial Accountancy 100.00 g 11805 English A 85.00
2. 07353 Business Organisation & 10. 11807 English B 95.00
Management 85.00 B. COM (PASS) IlI
08217 Eco. System & Mien Eco. 95.00 11. 07358  Auditing 65.00
4. 21564 Hind-A 8500 15 o730 Costing 70.00
21565  Hindi-B 85.00 .
13. 07360  Statistics 70.00
B. COM (PASS) Il . .
14. 08219 Economics Planning &
6. 07354 Company Law 90.00
Development 95.00
7. 07355  Banking Law 70.00
P
EFh agEnle
I _Ff_ L 'I'.¢IL| :l' L ] :l-'l r

A

. i -
AEINANGIAL. | | panyINGLAW | | COMPANY
[ Fuiis sousoo |

H Sam. {Pans] Bl Feee N i (Pesas| Ansnl Fear

T i LT T
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COMPLETE CHECKLIST COMMERCE & MANAGEMENT BOOKS

07199

07200

07201

07203

07204

07335

07007

07009

07242

07264

07270

07219

07220

07291

07311

07364

ACCOUNTANCY
Shukla, M.C., Grewal, T.S. &
Gupta, S.C.

Advanced Accounts
(Complete) 15/e Rep. 2003
Advanced Accounts Vol. |
15/e Rep. 2003

Advanced Accounts Vol.ll
15/e Rep. 2003 260.00
Solutions to Problems in Advanced
Accounts Vol.I 9/e Rev. 150.00
Slutions to Problems in Advanced
Accounts Vol. Il 9/e Rev. 150.00
Anjan Bhattacharya & Subratu Mukerjee
Advanced Practical

580.00

230.00

Accounts Vol. | 1/e 2002 325.00
T.S. Grewal

Introduction to Accountancy

7/e Rep. 2002 140.00
Vinayakam, N., Mani, P.L. &
Nagarajan, K.L.

Principles of Accountancy

3/e 2003 105.00
Paul, J.C.

Consolidated Financial Statements

of Holding Companies 1l/e 100.00
Pillai, R.S.N. & Bagavathi, V.
Management Accounting

2/e Rep. 2002 160.00

Bhattacharya, S.K. & Sujit K.R. Roy
Management Accounting &
Accounting Theory 1/e 165.00

qF, A9, T & SEE
TSaid THE<H HM-1

8/9. Rev. 2001 350.00
TSaiH THS<H HM-2

8/§. Rev. 2001 350.00
9. @, MEw

fodar wEnsa 1/4. 220.00

Iz a9, fawm swIR fow
T e 9|l

Y @@k 1/H. 1999 100.00
M.P. Gupta, B. M. Aggarwal

Elements of Commerce and
Book-Keeping 1/e 2002 115.00

07206

07206

07318

07379

07380

07322

07185

14082

07018
07187

14134

07384

AWH 0198

07093

07095

07297

07193

Commerce and Management

M.P. Gupta & B.M. Aggarwal
Professional Education (Course-I)
Grewal's Accountancy
Professional Education (Course-I)

225.00

Grewal's Accountancy 225.00
Question Bank in Accountancy
for C.A./C.S. 1/e 2003 180.00

Jawahar Lal
Advanced Management Accounting

Text & Cases 1/e 2003 250.00
Financial Accounting (Principles
and Practices) 1/e 2003 215.00

N. Vinayakam & B. Charumathi
Financial Accountancy 1/e 2002 225.00

N.P. Srinivasan & M. Sakthivel
Murugan

Accounting for Management

1/e, 2004 260.00
STATISTICS

Pillai, R.S.N. & Bagavathi, V.

Statistics 4/e Rep. 2002 160.00

Chandekar, A.R. & Deshpande, V.D.

Statistical Technique 50.00
Gupta, S.P.

Practical Statistics 9/e 115.00
Advanced Practical

Statistics 9/e Rev. 2002 160.00
Easy Approach to Statistics 8/e  60.00
P.N. Arora & S. Arora

Statistics for Management

1/e 2003 155.00
N. Das Gupta

Environmental Accounting

2/e 2005 In Press
e, fae

wiferh (fagid T& =eER)

19/9 Rev. 2003 240.00
wiferst & qa 7@

10/8 Rep. 2002 185.00
IR Tifeeht

9/9 Rep. 2002 125.00

W . FHE 9 TS §ed

et 1/9 40.00
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COMPANY LAW/ BUSINESS LAW = y9Ig 99t
Gognatv) P-If-s 07310 ™ WS Y TE
07328 A Textbook of Company Law .
4/e 2002 175.00 >/ 150.00
07313 A Textbook of Business Law 1/e170.00 07046 IS ST (AR Jomedr
R.S.N. Pillai & Bagavathi TS HEE TST)
07316 Busines Law 2/e 2003 160.00 21/e Rev. 2005 In Press
G.K. Varshney SECRETARIAL PRACTICE & OFFICE
07369 Elements of Business Law MANAGEMENT
for foundation 1/e 2003 140.00 Pillai, R.S.N. & Bhagwathi, V.
P.P.S. Gogna 07121 Modern Commercial Correspondence
07375 A Textbook of Business & 2/e Rev. 2003 95.00
Corporate Laws 1/e 2003 320.00 07370 Office Management 1/e 2003 90.00
MERCANTILE & INCOME TAX LAW Tandon. B.N.
Gogna, P.P.S. 07028 Manual of Office Management &
07175 A Textbook of Mercantile Law Correspondence 4/e Rep. 2_002 s
(Commercial Law) 07062 Manual of Secretanal Practice
2/e Rep. 2002 250.00 i’ﬁsﬁiz I\zllcl)f:tzhy 85.00
S, L. . AHW1674 Improve Your Secretarial Skills 135.00
07022 A Manual of Mercantile - —
Law 13/e Rep. 2002 140.00 BRI
PUBLIC FINANCE & PUBLIC 07053 Wfe HPf w FwE
ENTRANCE MANAGEMENT (Secretarial Practice)
Singh. SK. 5/e Rev. 2005 70.00
gn,
08172 Public Finance in Theory & BUSINESS MATHEMATICS
Practice 5/e Rev. 2001 220.00 Sundareshan, V. & Jeyaseelan, S.D.
Cauvery, R. & Naik, Sudha 07065 An Introdgction to Business
08185 Public Finance (Fiscal Policy) 95.00 e 3/9_ RETD, AR oY
Levatl NErzfin S.R: Arora & D|ne§h Khattar
07050 Public Enterprise Management il Busnhes's EIETTETES i
and Privatisation 7/e 2005 185.00 szlg;?ltf:h;‘e jggirika 200.00
INSURANCE & BANKING 14473 A Class Textbook of Business
ST % (e Mathematics L/e, 2003 145.00
07252 The Insurance Dictionary 450.00 ECONOMICS
Mishra, M.N.
07023 Insurance Principles & W-‘ff- faz
Practice 8/e Rep. 2005 145.00 (g044 anfefer e wa feem
07378 Modern Concepts of Insurance 130.00 19/e 2005 22500
Kandasami, K.P. Reddy, P.N. & Appaniah, H.R.
07308 Banking Law and Practice 08173 Principles of Business
2/e Rev. 2003 ) 75.00 Economics 3/e 80.00
R. Paramesharan S. Natarajan Cauvery, R. & Girja, M.
07330 Indian Banking 1/e Rep. 2005 100.00 08191 Managerial Economics 120.00
BUSINESS ORGANISATION Ahuja, H.L.
Shukla, M.C. 08201 Business Economics
07026 Business Organisation & 4/e Rev. 2005 200.00
Management 18/e Rep. 2003 145.00 Dutt, R.
Reddy, P.N. & Gulshan, S.S. 08207 Ready Reckoner Compound
07060 Principles of Business Rate of Growth 95.00
Organisation & Management 6/e 165.00 Karanti Lingaiah
RER, W T 08214  Economic Growth

07194 FEEE 9T Wd YS ¥ 2/9  70.00
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AHW4082

11171

11633

07031

07132

07191

07274

07323

07034

07324

07066

07192

07301

07367

07351

Development Models 100.00

Arun Ghosh

India in Transition Economic

Policy Options 120.00
ENGLISH

Thomas, S.E. & Pink, M.A.

English Grammar, Composition

& Correspondence 12/e 100.00

Kapur, A.N.

A Guide to Business Correspondence and

Communication Skills 2/e 2003 110.00
COSTING

Khanna, B.S., Pandey, I.M. Ahuja, G.K.
& Batra S.C.L.

Practical Costing 5/e Rev. 2003 200.00
Pillai, R.S.N. & Bagavathi, V.

Cost Accounting 5/e Rep. 2004 145.00
.. SRS

AR e 2/, 45.00
Ali Sahajahan, S.K., Datta, Subir &
Saha Ashit Baran

Theory and Practice of Cost
Accounting 1/e 135.00

Shukla M.C., Grewal T.S. & Rev. by Dr.
M.P. Gupta

Cost Accounting Texts and

Problems 9/e 275.00
AUDITING

Tandon, B.N., Sudharsnam,

S. & Sundharabahu, S.

A Hand Book of Practical

Auditing 13/e Rep. 2005 165.00

Practical Auditing (Madras

University Edn.") Rep. 2002 105.00

Cif o]

Seneror : fagla w@

HaER 8/4 Rep. 2001 150.00

e €.

ke & @ 1/ 45.00
MARKETING

Pillai, R.S.N. & Baguvati, V.

Modern Marketing 3/e Rep. 2005 125.00
S.K. Grover

Marketing : A Strategic Orientation

1/e 2003 140.00
Balaji, B.

Services Marketing and

Management 1/e 2002 195.00

Lo
S. Chand EZ
Kapur, D.C.

07368 Marketing and Sales
Management 1/e 2004 200.00
Smarta
AHW4996 Strategic Pharmaceutical
Marketing 180.00
BOOKS FOR PROFESSIONAL
EDUCATION-I (C.A.F.C))
(As Per New Syllabus Prescribed by the Institute
of Chartered Accountants of India)
Gupta M.P. & Agarwal B.M.
07206 Grewal's Accountancy 3/e 2004 225.00
07318 Question Bank in Accountancy
for C.A./C.S. 1/e 2003 180.00
P.N. Arora, S. Arora
07205 Mathematics 8/e Rev. 2005 165.00
07211 Statistics 6/e Rev. 2005 225.00
H.L. Ahuja
08223 Economics 2/e 2005 225.00
G.K. Varshney
07372 Organisation and Management
1/e 2003 160.00
MANAGEMENT
Bhalla, V.K.
07223 Investment Management Security
Analysis & Portfolio Management
11/e Rev. 2004 400.00
07342 Financial Derivativs 950.00
07345 Portfolio Analysis and
Management 1100.00
Rode Rajendra & Kavishwar Sanjay
07273 Business Procedures &
Practices 1/e 50.00
R. Cauvery
08215 Research Methodology 2/e 2005 100.00
M.W. Smarth, Partibha M. Siriya
07341 Fundamentals of Management
(Concepts Functions, Role and Profile)
1/e 2001 200.00
Khanka S.S.
07329 Organisational Behaviour
2/e Rev. 2005 180.00
07307 Entrepreneurial
Development 3/e 2004 200.00
R.N. Gupta
07395 Principle of Management
1/e 2005 150.00
Chopde, I.K. & Sheikh. A.M.
07287 Industrial Management 2/e 120.00
Nair N.G. & Lata Nair
07295 Personel Management and
Industrial Relations Rep. 2005 210.00
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07035

07163

07050

20007

20052

07127

07278

07303

20027

07365

07373

07344

AHWO0333

AHWA4783

AHWO0112

AHWO0481

AHW1844

AHW1712

AHWO0384

AHWA4732

Prashad, Lallan & Gulshan, S.S.
Management Principles and
Practices 5/e Rev. 2002
Gopala Krishna, P.

Integrated Quality Management
Laxmi Narayan

Principles & Practice of Public
Enterprise Management and
Privatisation 7/e Rev. 2005
Gerry M. Litton

Introduction to Database Management:

95.00

75.00

185.00

A Practical Approach 1/e 250.00
A.K. Gupta

Management Information

Systems 2/e Rep. 2003 150.00
Helmann, Theo

Professional Management 125.00
Dalela Suresh & Saurabh

ISO 9000: A Manual on Total

Quality Management 300.00
Pylee, M.V.

Professional management in

India 2/e New 450.00
R. Parameswaran

Computer Application in

Business 4/e 2004 130.00
M. Dutta

Management Control System

1/e 2002 165.00

B.M. Lall & Madhurima Lall
Decision Making Skills 1/e 2003 160.00
P.C. Jain & Monika Bhatt

Consumer Behaviour 2/e 2005 130.00
Aravindan, P.

Team Engineering and World

Class Management 250.00

Benard Arogyaswamy & R.P. Simmons
Value-Directed Management 365.00
Bagchi, Tapan P.

ISO 9000: Concepts, Methods &

Implementation, 2/e 800.00
Banerjee, R.P.

Mother Leadership 130.00
Banerjee, Biswajit

Operations Management and

Control 225.00
Barrors

Export Competitiveness in South
East Asia (HB)

Bhatia, R.L.

Developing Presentation Skills:
A Handy Guide for

Executives

Fight Global Comp. with 100
Management ldeas

365.00

115.00

165.00
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AHWA4163

AHWO0287
AHW2077

AHW2190

AHW1593

AHW2069

AHWA4759

AHW4635

AHW2255

AHW4929
AHWO0295

AHWO0392

AHW4066

AHW133X

AHW1852

AHW2204

AHWO0422

AHW1461

AHW1356

AHW4910

AHW4474

AHW1348

AHW1380

Managing Time for a Competitive
Edge 115.00
The Global Manager 120.00
Corporate Renaissance in the New

Millennium 125.00
S.K. Bhattacharya

Logistics Management 295.00
S.C. Bhattacharya

Strategic Management

Concepts & Cases 165.00

Ashish Bhattacharya
Principles & Practice of Cost Accounting,
Vol. 1 Methods & Techniques 250.00
B. Bhattacharya

Going International

Chadha & Chadha

A Practical Guide to
Intelligent Investing
Chatterjee, Gautam
Gateways & Hideouts
Chaturvedi, Mukesh

New Product Development
Buying Research

Chaudhuri, Arun

ITC versus BAT: A Case

for Indian Corporate PR
Dhameja & Sastry

Finance & Accounting for
Managerial Compet.

Dhameja & Sastry
Privatization: Theory and
Practice

Gopalakrishnan

Leather & Leather Products
Industry in Selected

Asia Pacific Countries
Gopalan & Bicheno
Management Guide to Quality
& Productivity

Gopalsamy

GATT/WTO: TRIPs, TRIMs
and Trade in Services
Corporate Governance:

The New Paradigm

Jacob

Creativity in Organizations
Jain

Managing Global Competition—Achiev-
ing World-Class Performance  170.00
Khandwalla

Fourth Eye : Excellence
through Creativity, 2/e
Kishore Shah

Managing Business During
Inflation and Recession
Manimala
Entrepreneurship Theory at
Crossroads (HB)

325.00

90.00

125.00

175.00

60.00

120.00

180.00

150.00

365.00

135.00

245.00

385.00

135.00

170.00

160.00

345.00



AHW4104

AHW214X

AHWO0368

AHWO0686

AHW2263

AHW?2239

AHW1704

AHWA4570

AHW1666
AHWO0236
AHWO0228
AHW4686
AHWO0341
AHWO0511
AHW147X

AHW1879

AHW1860

AHW1372

AHW2093

AHW?2182

AHW?2298

AHW2409

AHW1690

Menon

Purchasing & Inventory
Control, 3/e

Ramappa

Intellectual Property Rights
Rastogi

Reengineering & Reinventing
the Enterprise (Pb)

Building a Learning
Organization

Saini

Entrepreneurship: Theory
and Practice 320.00
Enterprise Support System in India 165.00
Sarma

You & Your Career

Sastry & Dhameja

The Practice of Management
Accounting

Shiva Ramu

Export Marketing—A Practical
Guide for Exporters (Pb)
Globalization—The Indian
Scenario (Pb)

International Business :
Governance Structure (Pb)
The Dragons of Asia
Franchising

International Joint Ventures
Cross-Border Mergers and
Acquisitions

20th Century Management
Tools & Techniques—
Organization Design

20th Century Management
Tools & Techniques—

Strategy Formation

20th Century Management
Tools & Techniques—
Management

20th Century Management
Tools & Techniques—
Operations Management

20th Century Management
Tools & Techniques—
Corporate Finance

20th Century Management
Tools & Techniqgues—Marketing
20th Century Management
Tools & Techniques—
Information Technology
Shridharan

Industry and Corporate
Competitiveness : The Auto Parts
Industry in China, Taiwan,
South Korea & India (HB)

210.00

250.00

135.00

110.00

185.00

140.00

125.00

170.00

155.00

350.00

90.00

95.00

325.00

125i.00

125.00

135.00

135.00

135.00

195.00

245i.00

365.00

S. Chand -‘%

All You Wanted to Know About

Sikdar
AHW1607
Airline Function
Wakhlu
Total Quality (PB)
Velayudham
Foreign Trade : Theory and
Practice, 2/e
Tiwari
- A Salient Space
- An Pursuit of Quality
- Financial Accounting for
Managers
H.R.D. & H.R.M.
S.S. Khanka

AHWO0775

AHW2050

07381
(Text and Cases)
Biswajeet Pattanayak
Human Resource Training
Sheikh, A.M.

07376

07309
and Management

1/e Rep. 2003
Pattanayak

Life in Organisation (HB)
Good Me Bad Me
Pattanayak

AHWO0279
AHW1909

AHW2107
Behaviour

Pattanayak & Mishra
Change for Growth

Singh

Learning to Lead
Chakraborty

AHW4384 Human Values for Managers
HOTEL MANAGEMENT
Jagmohan Negi
Professional Hotel
Management 2/e Rev. 2002
Market & Sales Tech. in
Hotels

International Tourism and
Travel 1/e 2003

Kamra

Hospitality operations &
Management

AHW1755

AHW1925

07298

07334

01203

AHW1984

Human Resource Management

Human Resource Development

Reengineering Organizational

160.00

135.00

145.00

100.00
125.00

186.00

225.00

135.00

175.00

275.00

95.00

125.00

135.00

125.00

190.00

425.00

625.00

350.00

235.00

AMERICAN BOOKS ON MANAGEMENT

(INDIAN REPRINT)
Mary-Ellen Drummond
Fearless & Flawless Public
Speaking with Power,
Polish & Plz.

07236

Commerce and Management
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07244

07237

07238

07241

07240

07239

07234

07251

07252

07253

07254

07255

07256

07257

07258

07259

07260

07281

07261

07262

07263

E0002

E0003

120)

Richardson, Barrie & Fusco, M.A.C.
The + 10% Principle :
How to get Extraord

Results from Ord. Peo. 650.00
Arthur Miller & Robert Nesbit
Making Sales Manager 375.00

Reddy, W.B., Kaleel Jamison (EDS)
Team Building: Blue Prints for

Productivity and Satisfaction 595.00
Linder, S.W.

Total Quality Loan Management 650.00
Seymour, D.T.

Marketing Research (Qual. Method for

the Marketing Profressionals) 595.00
Dixon, N.M.

Evaluations: A Tool for

Improving HRD Quality 650.00
Woeffel C.J. (Ed.)

Encyclopaedia of Banking &

Finance 10/e 2750.00
Grinold, R.C. & Kalm, R.N.

Active Portfolio Management 750.00
John R. Ingrisano

The Insurance Dictionary 450.00
G. Georgiou

Investing in the Technologies

of Tomorrow 600.00
Lyons, A.S.

Winning in the Options Market 550.00
Konishi, A. & Fabozzi, F.J.
Asset/Liability Management 750.00
M. Gackle

Bankers as Brokers 600.00
Jon C. Liberman

Super Charge Your Sales Force 500.00
Bill Griffeth

10 Steps to Financial Prosperity 600.00
L. Phillips

Teaming Up 500.00

Dave Francies & Don Young
Improving Work Groups: A Practical
Manual for Team Building 600.00
Stephen G. Haines & Katie Mccoy

Sustaining High Performance 650.00
S.R. Gottry

Commonsense Business in a
Nonsense Economy 550.00
Chorafas, D.N.

Chaos Theory in the Financial

Markets 750.00

Bruce, B.R. & Epstein, C.B. (EDS)
The Handbook of Corporate

Earnings Analysis 650.00
Mavrovitis, B.O.

Cashflow Credit &

Collection (H.B.) 600.00
Kevicks, F.E.

Rational Invester 400.00

S. Chand & Co. Ltd.

Vincent K. Omachonu & Joel Ross

07280 Principels of Total Quality 750.00
Swift, J. A.

07285 Introduction to Modern Statistical
Quality Control & Management 800.00
Judith Vogt & K.L. Murrell.

07282 Empowerment in Organization:
How to Spark Except. Perform. 600.00
William R. Daniel

07286 Group Power I: A Manager's Guide
to Using Task Force Meeting 225.00
Neal Whitten

07279 Becoming an Indispensable
Employee in a Disposable World  550.00
Timothy M. Notan, Leonard D.
Goodstein & J. William Feiffer

07293 Plan of Die: Ten Keys to Organiza-
tional Success In Press
Dennis C. Kinlas

07294 Continous Improvement & Measure-
ment for Total Quality 750.00
Lorraine Spurge (ED)

23181 Knowledge Exchange
Business Encyclopedia $45.00

01173 The Forbes Leadership Library:
Wisdom

01172 The Forbes Leadership Library:  95.00
Courage 95.00

01171 The Forbes Leadership Library:
Acheivement 95.00

PERSONAL GROWTH AND
DEVELOPMENT

S.S. Gadkari

AHWO0007 Electoral Reforms in India 250.00
Bahal

AHWA4781 Making PR Work 125.00
Bhatia

AHWA4147 Executive Track : Action Plan
for Self- Development 115.00
Bhatia

AHWO035X Career Planning for Success, 2/e 115.00
Chakraborty

AHW1771 Wisdom Leadership 160.00
Mutsuddi

AHWA4937 You Too Can Become an
Entrepreneur 135.00
Pran Chopra

AHWA4112 The Crisis of Foreign Policy 250.00
Raju

AHWO0260 Job Hunting : The ‘What’ &
‘How’ of It 80.00
Rao

AHW466X Successful Negotiation : Strategies &
Tactics for Mutual Gain 145.00
Sherman, S A

AHW1429 The Corporate Circus 95.00
Shukla

AHW1992 Forestry for Tribal Development 250.00



