RETAIL BUSINESS IN INDIA


Retailing consists of the sale of goods or merchandise from a fixed location, such as a department store, boutique or kiosk, or by mail, in small or individual lots for direct consumption by the purchaser Retailing may include subordinated services, such as delivery. Purchasers may be individuals or businesses. In commerce, a "retailer" buys goods or products in large quantities from manufacturers or importers, either directly or through a wholesaler, and then sells smaller quantities to the end-user.

Size of India’s retail market
· India is one of the 10 largest retail markets in the world 
· Retail sales were US$262 billion in 2006, constituting over 30% of India’s Gdp                                                                                                                                            
· Has been growing at over 40% p.a. in the last two years.

Structure of India’s retail market
· The Indian retail sector is highly fragmented: mostly owner-run “Mom and Pop” outlets
· There are over 15 million such “Mom and Pop” retail outlets
· Retail chains such as Pantaloon, Trent and RPG Retail have been growing rapidly; while Reliance, Bharti and Aditya Birla Group have announced investments of over US$9 billion in the sector
· Dairy Farm, Metro, Shopritem, Wal-Mart and Marks & Spencer are some of the major international retail chains that are already present or in the process of entering the market
· More than 100 international luxury brands are planning to set up shop in India .

Name of few retail company and their earnings and their space(sq.ft)
	Players
	Revenues for 2006-07 in us$(millions)

	Pantaloons(retail market)

Raheja group

Tata group(trent &infinite retail)

Rpg retail

Aditya birla group
	821.0

219.7

145.2

146.0

61.0




Opportunities
· The opportunities in the retail sector of India are immense. The overall retail market is expected to grow from US$262 billion to about US$1065 billion by 2016, with organised retail at US$165 billion (approximately 15.5% of total retail sales).The advantage of the Indian market is that the demand is mostly domestic. Retail majors such as Walmart are showing interest at investing in the Indian market.While this trend is throwing up more and more options before the customers,the domestic players are facing increasing competition.




Rural Retail
  One of the most prominent emerging aspect of Indian retail is rural retail. 70% of India's population lives in rural India and the size of the rural economy is at Rs. 12 trillion predicted to go up to Rs.16    trillion in the next few years. Rural India is experiencing the same changes as urban India - changing consumer preferences and consumption patterns, increasing exposure to different lifestyles and products, and increasing purchasing power. 
   A CII and Yes Bank study indicates that rural retail is set to cross US$ 45.32 billion by 2010. By 2015, this figure is estimated to  go up to US$ 60.43 billion. Rural retail is growing at a much higher rate than urban retail and FMCGs are doing brisk business in Rural India. With more than 4.1 million outlets, more than 87% of rural India is still not penetrated by organized retail. 







