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                                    INTRODUCTION 
 
As observed around us, it is quite evident that businesses are expanding and becoming more complex day by day. Due to globalization the degree and nature of competition among businesses is changing quite fast which brings both good and bad sides with it. 
On the good side, the new business environment would generate greater trade (Commerce), income, employment, products, services and a greater variety of business. On the bad side, the competition could degenerate into unhealthy competition in which the profits margins and return on investment become more important than safety, security and general well being of the customers and the employees. 
Due to the competition, conservation of natural environment, national security, peace and social welfare are not getting much importance. Thus, the need of Business Ethics comes into existence. 

Meaning of Business ethics:-
 Business Ethics are those moral Principles that guide the way in which the business behaves. The term ethics has its origin from the Greek word “ethos”, which means character or custom – the distinguishing character, sentiment, moral nature, or guiding beliefs of a person, group, or institution. 
Ethics refers to our concern for good behavior. Since the standards of good behavior differ from place to place and person to person, it is difficult to define ethics as a universally accepted definition. 

                                                                           
                                     CONCEPT OF BUSINESS ETHICS

Business Ethics is a form of applied ethics. Business Ethics are those moral Principles that guide the way in which the business behaves. Ethics in Business is simply an application of moral and ethical norms. 
 	Ethics are the principles and obligations we feel not only to ourselves but  also to the human society as a whole. They are certain socially acceptable norms of behavior that ensure that no harm or loss is caused to others due to our behavior. So as a natural extension business ethics refers to doing business with a complete understanding of and concern for such norms and principles.
           Ethics is a set of principles or standards of human conduct that govern the behavior of individuals and organizations. Using these standards, a person or a group of persons or an organization regulate their behavior to distinguish between what is right and what is wrong as perceived by others.
 Ethics can be defined as ‘the science of character of a person expressed as right or wrong conduct of action.’
 Business ethics comprises the principles and standards that guide behavior in the conduct of business. Businesses must balance their desire to maximize profits against the needs of the stakeholders.
Ethics are a set of moral standards that are relied upon to each conclusions and making decisions. In a business environment, ethics are the key factor in responsible decision making. 

			                          
                                                                                                                                                      SCOPE OF BUSINESS ETHICS
Scope of Business Ethics is wide as it considers compliances, finance, Human Resource, marketing and production. It arises across all the functional areas of a company.  If a company follows ethical standards it will be profitable in all the aspects.

Ethics in Compliance:
· Compliance is about obeying and adhering to rules and authority.
· An ethical climate in an organization ensures that compliance has been made as per the law.
· The organizations that value high ethics comply with the laws not only in letter but go beyond what is stipulated or expected of them.

Ethics in Finance:
The ethical issues in finance that companies and employees are confronted with include:
· In accounting- Window dressing, misleading financial analysis.
· Related party transactions not at arm length
· Insider trading, securities fraud leading to manipulation of the financial markets.
· Executive compensation.
· Bribery, Kickbacks, overbilling of expenses, facilitation payments.

Ethics in Human Resources:
 Human resource management (HRM) plays a decisive role in introducing and implementing ethics. Ethics should be a pivotal issue for HR specialists. The ethics of HRM covers those ethical issues arising around the employer employee relationship, such as rights and duties owed between employer and employee.
Issues of ethics faced by HRM includes:
· Issues relating to discrimination.
· Issues relating to sexual harassment. 
· Affirmative Action relating to HRM.
· Issues which surrounds the democratization of  the workplace, trade union and representations of employees.
· Issues which affects the employees privacy.
· Issues which affects the employers privacy.
· Issues which relates to the fairness f the employment contract and the balance of power between employer and employee.
· Occupational safety and health.

Ethics in Marketing:
Marketing ethics deals with the moral principles behind the operation and regulation of marketing which is the area of applied ethics.
The ethical issues in this area includes:
· Issues relating to pricing like price fixing, price discrimination and price skimming.
· Misleading advertisement related to market or products
· Content of advertisement
· Children and marketing
· Black markets and Grey markets

Ethics of Production:
 It is the liability of the company to ensure that production and its related process do not harm. Some of the difficulties in this area arise due to a fact that there is a degree of danger in any product or production process. Some of its related issues are:
· Defective, additive and inherently dangerous products.
· Ethical relations between the company and the environment.
· Ethics related to testing of products.
· Ethical problems arising out of new technologies.

The most systematic approach to fostering ethical behavior is to build corporate cultures that link ethical standards and business practices.



                         	   BENEFITS & PROBLEMS

As the companies recognize the link between business ethics and financial performance, Companies are displaying a “clear commitment to ethical conduct” consistently to outperform companies that do not display ethical conduct. The following are the benefits of the business ethics:
1. Improvement of Society: Organizations adhering to business ethics effectively make a contribution in keeping the society pure, clean, safe and comfortable.
2. Moral high ground: A firm following ethical business gets the moral high ground even in critical and turbulent times. Such firms can afford to preach ethics to others.
3. Productivity : Ethics promote the feeling of belonging to the firm. Values of the firm begins to match with those of the individuals. This help people to come together, build up a strong team, motivate each other and developed greater efficiency of work, performance and productivity thus goes up.
4. Employee satisfaction : Employees in firms doing ethical business feel satisfied in the constitution or law.
 



5. Legal Compliance : Generally companies that believe in business ethics do not violate the constitution or law .Thus, legal compliance can be done.
6. Quality Control : The principles of qualities management are well aligned with business ethics. Hence adhering to the latter helps achieved the former.

7. Goodwill/ Public image : Firms that behave ethically have an excellent image and  goodwill in the society. That, in turn, has its own commercial advantages.

8. Attracting talents : People aspire to join organizations that have high ethical values. Companies are able to attract the best talent and an ethical company that is dedicated to taking care of its employees being equally dedicated in taking care of the organization.

9 . Retaining talents : Retaining talented people is as big a challenge as getting them in first place. Talented people will invest their energy and talent only in organizations with values and beliefs that match their own.

10 . Investors loyalty : Investors are concerned about ethics, social responsibility and  reputation of the company in which they invest. Investors are becoming more and more aware that an ethical climate provides a foundation for efficiency, productivity and profits.

   11. Customer satisfaction : Customer satisfaction is a vital factor in successful     business strategy. The name of the company should evoke the trust and respect among customers for enduring success. This is achieved by company which adopts ethical practices. Ethical conduct towards customers builds a strong competitive position. It promotes a strong public image.


   Ethics and Social Responsibility are the two sides of the coins. If the business wants   to grow and to run in long run it is necessary to follow ethical standards and prescribed norms. The company success is built on these ethical standards. In general good judgments are based on high ethical standards.

PROBLEMS :
The road is not easy who follow ethical behavioral patterns, but it is still a very profitable road indeed. Surrounded by some competitors who do not believe in ethical business, it is always a difficult choice to select this path of business life. Actions most people think are acceptable in the work place are against policy, not in the client’s interest and does not benefit client while Actions in which you’d likely get caught doing are illegal, unethical, against policy, not in the client’s interest and does not benefit client. The following are the problems that arise for firms that strictly want to follow business ethics:
1. Competitors who violate ethics : There will be competing firms who do not follow ethical code for business. Under this competitive pressure it is rather difficult to stick to a clear, ethical business strategy and policy.

2. Interpretations of ethics : The interpretation of business ethics differs from person to person. Hence, a firm does not have one, universal understanding to depend on. Naturally then what is ethical for one firm may not turn out to be so ethical for another. In that case it is difficult to prepare a policy that everyone will consider ethically right. 

3. Simple commercial approach : There are firms that maintains simple, commercial approach in business.  As long as they are not found to be violating any law of the land that prefer to concentrate only on cost, revenue and profit. Such firms find business ethics as unnecessary hindrance to the growth of the business.

4. Costly approach : It is questionable but some firms find ethical business costly to maintain. Things that can be achieved with an easy short cut get elongated due to adherence to business ethics. Whenever this happens every step of the way they argue, ethical forms of business is costly.
5. Questioning the need of ethics : People perceive that an ethical code is a sort of a restriction put by the society on the firm. What is the need of ethical business when one can manage a business much easily by staying clear of the ethical tag, they claim.

6. Business audacity : Audacity means arrogance. Some businessmen becomes highly profitable in a short duration of time and acquire enormous economic and social power. They gather the power to influence the society. Such firms frequently oppose ethical forms of business.   
 

Broadly speaking, it is often said that when the whole world is going unethical in all walks of life, what the point in one firm ethical is. They could even be completed out because they adhered too much to the principles of ethics. Thus some people state morals and ethics are not for businessmen to study or analyze. However, it is also true that going tribe in the corporate sector seems to be forwarding the cause of ethical business.
Ethics is not a mission of a one man army. A team of members are motivated to be ethical to bring the company into ethical practice. If the team of managers complied by the company does not believe in ethics or cannot run for its implementation then ethical business is difficult.





                                 ETHICS PHILOSOPHIES/THEORIES
There are some of the ethics Philosophies, which are commonly divided into three subject areas:
1. Meta Ethics
Meta Ethics deals with the entire gamut of ethical issues. It can be defined as “the study is that origin and meaning of concepts.”
2. Normative Ethics
The term Normative implies something that ‘guides’ or ‘controls’. Thus, normative ethics is that branch of ethics that guides human conduct. They set out certain moral standards that help us to determine what is right and what is wrong:
A. Teleological Ethical Theory
· The word ‘Teleological’ is derived from two Greek words “Telos” means ‘end’, ‘goal’ or ‘purpose’ and “logos” means ‘logic’ or ‘reason’. Thus, teleological means “thinking rationally about ends”.
· These theories hold that an action is considered morally correct if the consequences of that action are more favorable than unfavorable.

B. Deontological Ethical Theory
· The word ‘deontological’ is derived from the Greek word “deno” meaning ‘duty’ or ‘obligation’.
· Deontological theories focus on certain fundamental duties that we have as human being, such as not committing murder or theft.


C. Virtue Ethics
· Virtue ethics is associate with the Greek Philosopher Aristotle.
· Aristotle used the term ‘virtue’ to explain our moral obligations.
· Virtue may be defined as any natural qualities of a person character or personality that an individual desires in him.

3. Applied Ethics
Applied ethics is a branch of ethics that deals with specific often controversial moral issue such as abortion, female feticide and infanticide, displacement of tribal people due to huge hydro- electrical project cloning testing drugs on animals etc.









                                     MODEL CODE OF ETHICS
APPLICABILITY:
This code is applicable to the Board Members and all employees in and above officer’s level. 
General Moral Imperatives
(A) Contribute to society and human well being:
This principle concerning the quality of the life of the people, affirms an obligation to protect the fundamental rights and to respect the diversity of all cultures. We must attempt to ensure that the products of our efforts will be used in socially responsible ways, will meet social needs and will avoids harmful effects to health and welfare of others. 
In addition to a safe social environment, human well beings include a safe natural environment. Therefore, all of us, who are accountable for the design, development, manufacture and promotion of company’s products, must be alert to, and make others aware of, any potential damage to the local or global environment.

(B)  Avoid harms to other:
“Harm” means injury or negative consequences, such as loss of property, property damage or unwanted health and environment impacts. This principle prohibits use of men, material, technology in ways that result in harm to our consumers, employees and the general public.
Well- intended actions, including those that accomplish assigned duties, may lead to harm unexpectedly. In such an event, the responsible person are obligated to undo or mitigate the negative consequences as much as possible.
(C)  Be Honest and Trustworthy:
Honesty is an essential component of trust. Without trust an organization cannot function effectively. All of us are expected not to make deliberately false or deceptive claims about our products/ systems, but instead provide full disclosure of all pertinent limitations and problems.

(D)  Be fair and take action :
The values of equality, tolerance, respect for others, and the principles of equal justice govern this imperative. Discrimination on the basis of race, sex, religion, age, disability, national origin, or other such factors is an explicit violation of this code.

(E)  Practice integrity in our interpersonal relationships:
In our relationships with colleagues, we should treat them with respect and in good faith. In the same way we ourselves would expect them to treat us. The principle to be adopted to guard against loose talk or in its worst form- character assassination is not to stay anything behind one’s back and never utter something, which cannot be put in writing.

(F)  Confidentiality:
       The principle of honestly extends to issues of confidentiality of information. The ethical concern is to respect all obligations of confidentiality to all stakeholders unless discharged from such obligations by requirements of the law or other principles of this code. Therefore, confidentiality shall be maintained.

Specific Professional Responsibilities
Live the company values each day. Our code values are:
a. Ownership:
This is our company. We accept personal responsibility and accountability to meet business needs. 

b. Passion for winning:
We all are leaders in our area of responsibility with a deep commitment to deliver results. We are determined to be the best at doing what matters most.

c. People development:
People are our most important asset. We add value through result driven training and we encourage & reward excellence.

d. Consumer focus:
We have superior understanding of consumer needs and develop products to fulfill them better.

e. Teamwork:
We work together on the principle of mutual trust and transparency in a boundary less organization. We are intellectually honest in advocating proposals, including recognizing risks.

f. Innovation:
Continuous innovation in products and process is the basis of success.


g. Integrity:
We are committed to the achievement of business success with integrity. We are honest with consumers, business partners and each other.

h. Strive to achieve the highest quality, effectiveness and dignity in both the processes and products of professional work
Excellence is perhaps the most important obligation of a professional we must strive to achieve the highest quality, effectiveness and dignity in all that we are responsible for each day.

i. Acquire and maintain professional competence:
Excellence depends on individuals who take responsibility for acquiring and maintaining professional competence. We must participate in setting standards for appropriate levels of competence, and strive to achieve those standards.

j. Know and respect existing laws:
We must obey existing local, state, national, and international laws unless there is a compelling ethical basis not to do so. We should also obey the policies, procedures, rules and regulations of the company. Violation of the law or regulation may be ethical when that law or rule has inadequate moral basis or when conflicts with another law judged to be more important. If one decides to violate a law or rule because it is viewed as unethical, or for any other reason, one must fully accept responsibility for one’s action and for the consequences. 

k. Accept and provide appropriate professional review:
Quality professional work depends on professional reviewing. Whenever appropriate, individual members should seek and utilize peer review as well as provide critical review of the work of theirs.
l. Manage personnel and resources to enhance the equality of working life:
Organizational leaders are responsible for ensuring that a conductive environment is created for fellow employees to enable them delivering their best. We all, therefore, are responsible for ensuring human dignity of all our colleagues, ensuring their personal and professional development and enhancing the quality of working life.

m. Deal with the media tactfully:
We should guard against being misquoted and finding ourselves compromised. Our rules as individual are always to be tactful and to avoid comment and to pass enquiries to those who are authorized to respond to them.

n. Be upright and avoid any inducements:
Neither directly nor through family and other connections indirectly, should we solicit any personal fee, commission or other form of remuneration arising out of transactions involving Company. This includes gifts or other benefits of significant value, which might be extended at times, to influence business especially during bulk purchase of commodities for the organization or awarding a contract to an agency etc. we are likely to be offered various gifts by vendors/parties/agencies and people associated with company under different wraps or generally on personal celebrations or functions or religious festivals etc. 

o. Observe Corporate Discipline:
Our flow of communication is not rigid and people are free to express themselves at all levels. However, this informality should not be misunderstood. There is a free exchange of opinions in the process of arriving at a decision, but after the debate is over and a policy consensus has been established, all are expected to adhere and abide by it.

p. Conduct ourselves in a manner that reflects credit to the company:
All of us are expected to conduct ourselves, both on and off-duty, in a manner that reflects credit to the company. The sum total of our personal attitude and behavior has a bearing on the standing of Company and the way in which it is perceived within the organization and by the public at large. 

q. Be accountable to our stakeholders:
All of those to whom we serve are our customers, without whom we will not be in business, our shareholders, who have an important stake in our business and the employees, who have a vested interest in making it all happen are our stakeholders. And we must keep in mind all the times that we are accountable to our stakeholders.

r. Identify, mitigate and manage business risks:
It is our responsibility to follow our institutionalized Company’s Risk Management Framework to identify the business risks that surround our function or area of operation and to assist in the company wide process of managing such risks, so that Company may achieve its wider business objectives.

s. Protect companies properties:
We all are perceived as Trustees of Company’s properties, funds and other assets. We owe fiduciary duty to each stakeholder, as their agents for protecting the company’s assets. We therefore, must safeguard and protect the company assets against any misappropriation, loss, damage, theft, etc. by putting in place proper internal control systems and procedures and effectively insuring the same against any probable fire, burglary, fidelity and any other risk.
                                           
                                              
 ETHICAL DILEMMA
 Ethical Dilemma is a situation where a person’s thought process, while selecting an object or an alternative, includes a series of outcomes and becomes very confusing. Ethical Dilemma is a phenomenon, which is used in a situation that generally arises in the life of a manager. This is very common in today’s managerial atmosphere because its affects the success of the company. There are basically two ways of achieving success. When the situation arises for decision making, the manager has to go for a long run way. The ethical implementation in the decision making demands sound knowledge of the ethics. Every managerial decision includes several alternatives which is benefit for one and harmful for other. 
Ethical Dilemma is the situation where a person’s views regarding selecting an  object or an alternative include series of outcomes, which is very confusing. Each outcome has a series of overlapping outcomes, which cannot be at a time wrong for one person but at a same time ethically wrong for the other.
 REASONS FOR ETHICAL DILEMMA
A. Situational- based Decision
When a decision is taken by manager; it may be so that the situation demands him to decide on certain things which are not beneficial for all but benefits that company alone.
 
B. Human Nature is Dynamic and Different
Ethical dilemma arises due to difference of the opinions among the group of people. Whatever is ethical for one person , the same may be unethical for another.


C. Conflict between Organizational and Individual Goals
When the Organization and individual group overlap, it becomes difficult to balance these things. The problem arises when one thing has to be sacrificed for the sake of others. To achieve organizational goals, individual goal, has to be compromised and vice versa, so this lead to ethical dilemma.

D. Persons decision is effected by his/her Cultural Values or backgrounds
Since childhood each one has certain background. Every individual decision is based on such background. For some people it may be ethical to give priority for self and then decide about others but for some other it may be other way round. Thus, background and value system creates the ethical dilemma.
 
HOW TO REDUCE ETHICAL DILEMMA
If it is not possible to avoid or remove Ethical Dilemma from the decision making process, then the only alternative is to find out the other ways through which one can control the ethical dilemma or one can reduce it to certain extent. There are many ways through which one can reduce anxiety of dilemma:
-Awareness about Pros and Cons of Each Factor: 
Before selecting any alternative a manager should be aware of the results of the possibility of the effect, so that he can decide in the light of the effect.

-Neutral Attitude:
One should have a neutral attitude without any partiality so that he or she does not favor any alternative but will select only one, which is more practical and acceptable.


-Seeking Assistance of Experts:
If experts provide assistance, then to a certain extent, the problem of dilemma can be solved. Now a  days a lot of expert advice is available through counseling and one can easily access that, this can reduce ethical dilemma. There are some of the ways through which one can reduce confusion arising out of ethical dilemma. Try to say no to unimportant things one has to hear a lot many proposals on the same day but can’t say “yes” to everyone and every matter. So a person falls immediately into a dilemma when he cannot say “no” to anyone. So one has to develop a habit of saying “no” so that “yes” can be said in important matters.


       		ETHICS TRAINING, AUDIT AND ACCOUNTING

A major step in developing an effective ethics program is implementing a training program and communication system to communicate and educate employees about the firm’s ethical standards.
Training can educate employees about the firm’s policies and expectations, as well as relevant laws and regulations and general social standards. If ethics training is to be effective it must start with a foundation, a code of ethics, a procedure for airing ethical concerns, line and staff involvements and executive priorities on ethics that are communicated to employee. Managers from every department must be involved in the development of an ethics training program.
To be successful, business ethics program should educate employees about formal ethical framework and more analyzing business ethics issue. Then employees can base ethical decisions on their knowledge of choices rather than on emotions. 

ETHICS AUDIT:
The followings are the some of the suggested steps in ethics audit:
· The first step in conducting an audit is securing the commitment of the firm’s top management.
· The second step is establishing a committee or team to oversee the audit process.
· The third step is establishing the scope of the audit.
· The fourth step should include a review of the firm’s mission values, goals and policies.
· The fifth step is identifying the tools or methods that can be employed to measure the firm’s progress and then collecting and analyzing the relevant information.
· The sixth step is having the results of the data analysis verified by an independent party.
· The final step in the audit process is reporting the audit findings to the board of directors and top executives and, if approved to external stakeholders
           
SOCIAL AND ETHICAL ACCOUNTING:
Social and ethical accounting is a process that helps a company to address issues of accountability to stakeholders, and to improve performance of all aspects i.e. social, environmental and economic.
Social and ethical accounting has no standardized model. There is no standardized balance sheet or unit of currency. The issues are defined by the company’s values and aims by the interests and expectations of its stakeholders, and by societal norms and regulations. 
Social and ethical accounting, auditing and reporting are in embryonic stage and the best practices are emerging and will continue to develop over the coming years. 
Social and ethical accounting provides a way in which companies can assess their performance and bring the perspective of stakeholders into this assessment. By bringing social and ethical accountability process into its strategy and operations, a company can measure its performance both for itself and its stakeholders. This will help a company to address a series of risks that may otherwise arise unseen and unchecked with any of the stakeholder.

PRINCIPLES OF SOCIAL AND ETHICAL ACCOUNTING  
The dominant principle of social and ethical accounting is inclusivity. This principle requires that the aspirations and needs of all stakeholder groups are taken into account at all stages of the social and ethical accounting process.
· Planning: 
The company commits to the process of social and ethical accounting, auditing and reporting, and defines and reviews its values and social and ethical objectives and targets.

· Accounting:
The scope of the process is defined, information is collated and analyzed, and performance targets and improvement plans are developed.

· Reporting:   
    A report on the company’s systems and performance is prepared.

· Auditing:
The process of preparing the report and the report itself are externally audited, and the report is made accessible to stakeholders in order to obtain feedback from them.

· Embedding:
To support each of the stages, structures and systems are developed to strengthen the process and to integrate it into the company’s activities.
· Stakeholder engagement:
The concerns of stakeholders are addressed at each stage of the process through regular involvement.
The nature of social and ethical reporting is related to the size and nature of the organization. However comprehensive and clear a report is, it needs to be trusted to be valuable.

FEATURES OF GOOD ETHICS PROGRAMME
Good ethical program always helps the organization to increase its value, goodwill,  maintain its customer, and retain the Key Managerial Personnel in the Organization. The following factors indicate the success of an ethics program:

A. Leadership:
That executives and supervisors care about ethics and values as much as they do about the bottom line.

B. Consistency between words and actions:
That top management “practices what it preaches”. This is more important than formal mechanisms such as hotlines for people to report wrongdoing.

C. Fairness:
That it operates fairly. To most employees, the most important ethical issue is how the organization treats them and their co-workers.


D. Openness:
That people talk openly about ethics and values, and that ethics and values are integrated into business decision making. 

E. Rewards:
That ethical behavior is rewarded. This has greater influence on the effectiveness of an ethical programme, i.e. the perception that unethical behavior is punished.

F. Value-driven:
That an ethics and compliance programme is value-driven. This had the most positive effect on ethics and compliance programme and resulted in:
· Lower observed unethical conduct;
· Stronger employee commitment;
· A stronger belief that it is acceptable to deliver bad news to management




                                                CONCLUSION
Organizations need to be ethical from now on. Firstly, because it improves the image of the company and secondly, because it is better to do so before the government or some international body makes it mandatory. Of course, there are benefits of business ethics and then there are problems as well. But it is certain that the benefits outweigh the problems. Additionally it is also true that the state of the world right now is such that we don’t have any other option. The world is already standing on that brink where the need of the hour is to be ethical in our businesses and social life. Those who are not ethical today would perish tomorrow.
Ethics is the first line of defense against corruption, while law enforcement is remedial and reactive. Good corporate governance goes beyond rules and regulations that the government can put in place. It is also about ethics and the value which drive companies in the conduct of their business. It is therefore all about the trust that is established over time between companies and their different stakeholders. Good corporate governance practice cannot guarantee ‘no corporate failures’, but the absence of such governance standards will definitely lead to questionable practices and corporate failures which surface suddenly and massively.

Ethics in Business:
There are certain Ethics which are followed by the Businessmen.
	Ethics Of Business

	Quality
	Stability
	Reliability

	Our Products are manufactured under Stringent quality control.
	Our product has stability at room temperature for certain period  mentioned on packaging.
	Our relative factors
· Product Quality
· Product Quantity
· Proper Pricing



· Ethics for the Organization and Individual:
Ethics is important for both the Organization and the Individual. 
	For an Organization
	For an Individual

	· Good ethics should be seen as a driver of profitability rather hen a burden on business.
· An ethical framework is a part of Good Corporate Governance and suggests a well run business.
· Investors are reassured about the Company’s approach to risk management.
· Employees will be motivated in the knowledge that they operate in the environment of good ethical corporate behavior.

	· Consumers and employees expectations have evolved over recent years.
· Consumers may choose to purchase ethical items (e.g. fair trade coffee and bananas), even if they are not the cheapest.
· Employees will not blindly accept orders to act in a manner that they personally believe to be unethical.



Hence, Ethics is a set of principles or standards of human conduct that govern the behavior of individuals and organizations. Using these standards, a person or a group of persons or an organization regulate their behavior to distinguish between what is right and what is wrong as perceived by others. 
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