Building
Interpersonal Commur ication




Learning objectives

At the end of the session, the participants will
be able to:

Determine the appropriate amount of disclosure
to others

Identify a variety of strategies for building trust

Use situational cues to guide self-disclosure and
trust

Recognise the factors that effect trust in their
relationship with others
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The Joh: 1 Window

e Joe Luft & Harry Ingham

e a3 model for self-awareness
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= a multifaceted concept
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e Essential building block in developing relationships.
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5 Elemc« - Oof Trust

Integrity/Ssismmmmimmsincerity
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Personal

e Follow through on promises
and commitments

»  Don’t promise what you can't
produce

e Don es told

you
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>  safe face for others

.
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Be realistic
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OOC@
" Sharing experiences

- Factors affecting trust
and approaches to trust
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