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MR MODI CREATED FUROR ON 
SOCIAL MEDIA with his social 
media teams… connected people 
on FB/Twitter



MR MODI TARGETED RIGHT WORDS 
WITH LOGIC BLEND FUN INTO IT ..

HE KNOW WHAT HE IS TARGETING @



His favourtite way to reach people in a 
nukad natak traditional approach in 

new avatar 3D rallies. He took around 
1347 -3Drallies to reach to all…



He have huge impact via one liners like 
in the tastes of (ab ki bar- Har ghar
modi-) he used media well for one 

liners. Even technology onto it.



MR MODI MANAGED HIS TIME WELL 
HE GIVEN EVERY MEDIA CHANNEL A 

INTERVIEW IN Q/A FORMAT .. WHICH 
DEPICTED HE HAVE SOLUTIONS TOO…



MR PM never forget positive 
statements as flyers and connected 

himself with these positive statements.



He took 467 physical rallies in heat of 
summers and covered 3.57 lacs km 

distance which make him connected 
one to one….local candidates not 

known but modi flavor everywhere.



His animated videos created a great 
fun game of the lost government and 

batted hard for him against other 
parties he is local branded fav cartoon 

charcater so sorry of aaj tak or else.



His IT team worked really hard day night 
long constantly in social media . And 
created a  series of advertisements 
telecasted like give me 60 months.. 

Creating a only option and time limit tested  
person he working for the same.



5500 video conferences recorded 
and published  in youtubes videos 



He is master of all ways 
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