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Proposed Research Topic: Why Do People Hesitate Using E-Banking in Pakistan

Information Technology has a dramatic effect on both people's personal and professional lives. IT is also changing the nature of organizations by providing opportunities to make fundamental changes in the way they do business. Many of the opportunities are recognized and understood and growing influence of globalization, banking system has never been the same again. The traditional banking system makes various reactions coming from the clients that often manifested in the queuing time. But with the introduction of the development in the banking system, the clients finally feel at the state of ease. More often, the new innovated system allows the customers to touch their accounts even at home or across the other countries through e-banking capabilities. In Pakistan the ratio of E-banking users is very low compare with India and our research will find the why do people of Pakistan hesitate using e-banking.
Background:  We shall conduct our research only in Karachi city and following will be our targeted banks (a) MCB (b) Silk Bank (c) UBL (d) Soneri Bank . First of all our basic phase is to discuss about the IT structure of the above mentioned banks and how their system is functioning and in the second phase we will discuss about customer problem and why their customer is not feeling ease to use e- Banking facilities in Pakistan. After the banking prospect, we will switch our research towards the our selected sample i.e. professional peoples who have a bank account and use different techniques i.e questionnaires & unstructured interviews to find out factors that have been hurdle in using e-Banking facilities.

Scope: we will invest approximately six weeks time to conduct the data and process collection steps of research process. we will conduct unstructured interview and use questionnaire as a data instrument. The group based on five members, each individual shall be responsible for gathering the data and translating it into information, so that it shall be useful to conclude the findings. We will measure the relationship of the interface, design, compatibility , structure of the e-banking facilities that effects its user’s dimensions i.e. ease, satisfaction and appearance.
Theoretical Frame work:      
A new conceptual perspective on how to measure user experience in the Internet banking context is being introduced. The user experience in Internet banking is a construct of three underlying dimensions: 1) Satisfaction, 2) Appearance, and 3) Ease of use. In addition, when markets of electronic services mature a good user experience of customer could be a competitive advantage, with which companies could differentiate their products and services. From this perspective, it could be argued that evaluation of user experience and different user experience scales will be likely needed in the future. We will try to focus on the e-banking, its definition & scope of industry in Pakistan, facilities available in the market, different underlying models (i-banking, ATM’s, POS, etc.), consumer attitude towards service, security perspectives, technologies involved & database management.
Method:

1. Conducting a literature review on the e-banking and its problems regarding security and consumer protection issues.

2. Constructing a questionnaire (data instrument) for the survey method of research, so as to gather the primary data regarding the issues in e-banking that customers might face and therefore not using it, as it ought to be utilized.

3. Selecting a sample size i.e. near about 50-60 people around from the faculty members of the university and other relatives, friends and acquaintances.

4. Accumulating and analyzing the facts and figures, through the survey research method so as to find out the problem’s answer. Using the technology and analytical tools, as much as they are available to us, so as to interpret the results with the best of their meaning.

5. Writing a research report after a thorough the analysis, accumulated facts and figures and comparing the results with the practical feasibility/market trend.

Limitations: Limited availability of the time for the research is the main limitation. Exposure to the information and all the products available in the market is not available to us, that again far us to restrict our research and affects the results directly. Limited finance is available, as we all (five members in group) are students. 

Delimitations: The small sample size i.e. 50-60 people that might also have included the bias, can hide the real results. All variables may not be discussed regarding to the issues in the e-banking to its consumers, in the data instruments (questionnaire). Any of the contingency plans regarding the data collection and processing is missing.
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